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1. The IMX study programme  
The International Management Double Degree (IMX) undergraduate study programme 
leading to the professional qualification of Bachelor of Science in International Manage-
ment and a corresponding degree from the chosen partner university is designed to qualify 
graduates for international management, project management and expert positions in 
companies in all branches of industry and non-profit-making organisations.  By changing 
from the study programme leading to the German “Diplom” to the programme leading to 
the BSc degree and the accompanying trend towards a consecutive master’s programme 
the IMX programme is also preparatory for a programme of study leading to a master’s 
degree. 
 
Because of the targeted professional occupation, or future study options, the qualification 
of the IMX students focuses on three main objectives, described in detail below: 

• Professional qualification of very good school graduates by means of an interna-
tional generalist and practice-oriented education in Business Administration, with 
equal emphasis placed on the development of personality (“employability”), 

• Encouragement to take part in extra-curricular student activities and social commit-
ment (“democratic citizenship”), 

• Acquisition of skills required to carry out academic work independently (“skills for 
academic work”). 
 

Employability is the central conceptual focus of the IMX study programme.  The aim is to 
train managers and experts with a global perspective, who are able to perform successfully 
in companies and organisations with international operations.  Graduates of the IMX pro-
gramme should therefore have developed skills in two fields: 

• Professional competence: generalist, international, and practice-oriented. 
• Soft skills (methodical, social, personal competence) in the fields of communica-

tion, structured problem solving, focus on achievement, organisation and manage-
ment, teamwork, emotional and intercultural competence/ethical conduct. 

 
The professional contents of IMX study programme, especially in the first three years, are 
of a generalist nature, in order to enable extensive treatment of the most important aspects 
of business studies (see Curriculum & Syllabus Handbook and Agreed Module Structure).  
In the fourth year, in-depth study of special areas, functions, or industries is possible in 
order to prepare for a specific professional preference, which may already have been 
formed at this stage.  These professional skills are acquired in the “2 + 2 Model”, a two-
year period abroad, the work-experience placement abroad, classes in the language of the 
country of the host university, work in multinational groups, and intensive learning of the 
language and culture of the host country in an international context (international). 
The obligatory work-experience in both the home and the host country provide students 
with early insight into the world of work in two cultural zones and the opportunity to put 
their theoretical knowledge and soft skills to the test, thus deepening their understanding.  
In addition, the professors in the IMX programme have many years of professional experi-
ence, and maintain close contacts to industry.  Guest lecturers from the world of business, 
projects, case studies, and the opportunity to carry out work for the graduation thesis in 
collaboration with companies are a further component of the training for the real world 
provided by the IMX programme (practice-oriented). 
 



 

Curriculum & Syllabus Handbook 
BSc. International Management  

 

Study year 2017/2018 
Start at ESB Business School 

 
© ESB Business School, Reutlingen University  

 
Page 5 of 109 

 

IMX also works closely with globally active companies.  This is supported both by the ESB 
corporate support association, VIMA, and by the ESB Advisory Board.  These two organisa-
tions are used intensively by IMX in order to keep in touch with corporate requirements 
with regard to internationality and practical focus. 
 
In addition to academically well-founded professional competences, graduates of the IMX 
programme should also have acquired a wide range of soft skills required for successful 
operation in international management or expert positions in all branches of industry and 
non-profit-making organisations.  These include written and spoken communication skills 
in German, English and the language of the host country.  This is supported by the 2 +2 
Model and intensive language teaching in the first half of the study programme, and after 
changing the study location before the fifth semester.  Graduates should also be able to 
present themselves and behave in a manner appropriate to the situation.  These presen-
tation skills are promoted by practice on many occasions during studies and the obligatory 
work-experience period of at least two years. 
The field of structured problem solving comprises the identification and definition of com-
plex problems and breaking them down and working through them systematically.  Specific 
classroom units are dedicated to imparting this competence.  Good analytical skills and 
sound numeracy are also required to be successful in many business professions.  The IMX 
programme offers core and elective modules to provide a range of support for the acquisi-
tion of these skills. 
The desired student focus on achievement requires, in addition to a high level of willing-
ness to learn, a clear dedication to achievement and the ability to work under pressure.  
Graduates should also be able to meet deadlines and achieve set targets.  This requires 
the development of active skills in self-management and management of others as well as 
situative adaptability. The demanding curriculum and the usually very challenging work ex-
perience semesters support the development of these skills.  Two years spent studying in 
the context of another country and culture necessarily helps to develop skills in self-man-
agement and the management of others (organisation and management). 
To perform successfully in a team requires appropriate behaviour with regard to criticism 
and conflict, but also willingness to assume responsibility and leadership skills: teamwork, 
often in a multicultural context, is an integral component of most of the teaching modules.  
In their extra-curricular activities in various student organisations, students also work on 
the development of their leadership skills.  Emotional and intercultural competence are 
also promoted by the 2+2 Model.  Students acquire first-hand experience of studying in 
another country.  Ethical conduct is required of all those involved in the IMX programme – 
students, staff, and teachers.   
These objectives described above are also reflected in “Learning Outcomes” in the Curric-
ulum & Syllabus Handbook for the four areas of competence: professional, methodical, 
social, and personal. 
 
 A unique feature of the IMX study programme compared to other programmes within and 
outside ESB Business School are the wide-ranging student activities and the social com-
mitment of students.  By taking particular social, cultural, or political commitment of appli-
cants into account in the admissions process, the programme specially targets people who 
are likely to become actively involved during their studies.  This “democratic citizenship” is 
actively promoted by the IMX programme and by ESB Business School as a whole.  Many 
of these activities are supported by professors and other members of staff.  VIMA, which 
was established and developed by this study programme many years ago, values the com-
mitment of the students and also supports it financially. 
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In view of the fact that an increasing number of students in the programme are considering 
the possibility of going on to study in a consecutive master’s degree programme, the ac-
quisition of skills for academic work is of growing importance.  The study programme, which 
is weighted with 240 ECTS credits, makes graduates eligible to go on to any consecutive 
master’s degree programme. The aim of achieving competence in academic work is served 
mostly by working on the graduation thesis for the bachelor’s degree. Students are given 
systematic guidance in the form of an introduction to academic working methods, close 
personal support, and tutorials. The defence of the thesis, at which the student has to 
present the work and answer questions from the supervisor and another professor, serves 
to ensure academic competence.  Obligatory seminars in the 4th and 5th semesters serve 
as additional preparation of students for work on the bachelor thesis.  IMX students who 
would like to go on to study for a PhD can fulfil this wish through the cooperation pro-
grammes between IMX and the partner universities in Dublin, Krakow, and Piacenza.  The 
IMX master’s degree also makes students eligible for participation in the PhD programmes 
of most international institutions. 
 
The IMX programme meets all the formal and structural requirements of the qualification 
parameters for German academic degrees.  It actually sets higher than average standards 
for bachelor degree programmes with regard to admission requirements, duration of stud-
ies, and qualification objectives. 
 

Degree awarded 

Bachelor of Science in International Business (BSc.) from ESB Business School and Bach-
elor Degree (BSc. or BA) from partner institution 

 

Duration of studies 

8 semesters (4 years), thereof 2 years at ESB Business School and 2 years at partner in-
stitution; including two mandatory internships. 
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2. Learning Goals and Learning Objectives according to AACSB  
The International Management Double-Degree programmes (IMX) follow the goal, or „mis-
sion“ set by the ESB Business School:  
”Within an educational environment that is truly international, we develop leaders who 
shape global business practice and society responsibly“   
Derived from this target, the ESB Business School is committed to achieve defined learning 
outcomes in the individual programmes; upon this achievement the quality of teaching is 
measured. The programme goals are rendered in English and will follow the international 
quality standards of AACSB (Association to Advance Collegiate Schools of Business) in ad-
dition will be evaluated and assessed. 
The defined learning goals and objectives for the ESB programmes include 

• language proficiency  
• intercultural competence / global perspective  
• ethical behaviour  
• domain specific problem solving competencies  

The "learning goals" indicate, which competencies the graduates have attained (what 
graduates are), while the "learning objectives” identify the specific skills of graduates 
(what graduates do/make). 
 

LANGUAGE PROFICIENCY INTERCULTURAL 
COMPETENCE ETHICAL BEHAVIOR 

DOMAIN-SPECIFIC 
PROBLEM SOLVING 

COMPETENCIES 

LEARNING GOAL 1 LEARNING GOAL 2 LEARNING GOAL 3 LEARNING GOAL 4 

IMX graduates are profi-
cient in at least one foreign 

language 

… are interculturally com-
petent 

… are aware of ethical 
and legal issues in a busi-
ness context 

… are skilled problem 
solvers in general man-
agement situations 

LEARNING OBJECTIVE 1 LEARNING OBJECTIVE 2 LEARNING OBJECTIVE 3 LEARNING OBJECTIVE 4 

IMX graduates communi-
cate in spoken and written 
word at C1 proficiency level 

(admission requirement) 

… reflect upon the cul-
tural context and its com-
plexities when making de-
cisions in a global busi-
ness environment  

…reflect upon the poten-
tial ethical consequences 
of management decisions 

… understand and apply 
common managerial con-
cepts to typical business 
situations 

Measure embedded (as-
sessed) in Module A-M5.1 
Communication Skills & In-
tercultural Competences, 

Sem4,  
academic term paper and 

part of exam 

Measure embedded in 
numerous Modules as 
well as in overall study 

structure (4+4), centrally 
assessed with IES test 

Measure embedded (as-
sessed) in Module B-M10 
Business Ethics, Sem8, 
presentations 

Measure embedded (as-
sessed) in Module B-M2 
Advanced quantitative 
and qualitative Concepts 
in International Manage-
ment, Sem8 with oral ex-
amination and Module B-
M13 Bachelor Thesis, 
Sem7/8 
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3. Study Structure (for students admitted by ESB Business School) 
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4. Agreed Double Degree Structure 
 

March 14, 2006 
 
 
 

Country A - Year 1 & 2 
 Cred-
its   Country B - Year 3 & 4 

 Cred-
its   

 Subject     Subject     
Quantitative Methods 10   Internship 20   
Economics 10   Strategy 10   

Introduction to business 5   
International Economics/Interna-
tional Business 10   

Organisational behaviour 5   Final Project 10   
Marketing 10   Ethics 5   
Finance 10   MIS/Information management 5   
Accounting 10   HR 5   
Communications/languages 10   Production & Operations Mgt 5   
International studies/business 5   agreed courses 70   
agreed courses 75         
            
Regional Basket     Regional Basket     
regional/skills/electives 45   regional/skills/electives 50   
total ECTS credits 120   total ECTS credits 120   
      
      
      
Notes      
 
No courses which are required in the years 3 & 4 can be included in the regional basket 
for the years 1 & 2    
 
The credits refer to the minimum credits to be granted for each of these courses. Addi-
tional credits may be granted from the regional basket   
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5. Overview: Modules and Courses - Start in Reutlingen 
Core Modules 

 
* English only 

Electives 

 
 
 

Module Course

1. 2. 3. 4. 5.-8.
SWS Self study Total 

workload
Type of 
course

Language Assessment

A-M1 Quantitative Methods I 5 4 90 150 L/S German TES/K2/CA g 5/220

A-M2 Quantitative Methods II 5 4 90 150 L/S German K2/CA g 5/220

A-M3 Communications Skills and Intercultural 
Competence I 5 4/6 120/90 150 L/S Acc. to 2nd part 

of studies K2/CA g 5/220

A-M4 Communications Skills and Intercultural 
Competence II 5 4/6 120/90 150 L/S Acc. to 2nd part 

of studies K2/CA g 5/220

A-M5 Communications Skills and Intercultural 
Competence III 5 5/7 135/105 150 L/S/C Acc. to 2nd part 

of studies K2/CA g 5/220

A-M5.1 Communication Skills and Intercultural 
Competences III 4 4/6 120/90 120 L/S German 4/220

A-M5.2 Colloquium International Matters 1 1 15 30 C German 1/220
A-M6 Economics I - Microeconomics 5 4 90 150 L/S German K2/CA g 5/220
A-M7 Economics II - Macroeconomics 5 4 90 150 L/S German K2 g 5/220
A-M8 Introduction to Business 7 6 120 210 L/S German K3/CA g 7/220
A-M8.1 Business Administration 5 4 90 150 L/S German 5/220
A-M8.2 Accounting Fundamentals 2 2 30 60 L German 2/240
A-M9 Organisation 5 4 90 150 L German K2 g 5/220
A-M10 Marketing 5 4 90 150 L German K2 g 5/220
A-M11 Marketing Project 5 4 90 150 P German CA g 5/220

A-M12 Fundamentals Finance, Investments & 
Management Accounting 8 6 150 240 L/T German K3/CA g 8/220

A-M13 Finance II 5 3 105 150 L/S German HA g 5/220
A-M13.1 Finance II 2 1 45 60 L German 2/220
A-M13.2 Applied Research in Finance 3 2 60 90 S German 3/220
A-M14 Financial Accounting 5 4 90 150 L/S German K2/CA g 5/220
A-M15 International Studies 2 2 30 60 L German K1 g 2/220

A-M16 International Business - Business Cycle and 
Growth Policy 3 2 60 90 L German K2 3/220

A-M17 Mandatory Internship I 20 2 570 600 S/I/C German CA/HA/RE u -
A-M17.1 Preparation for Mandatory Internship I 2 1 45 60 S German
A-M17.2 Mandatory Internship I 15 0 450 450 I German
A-M17.3 Colloquium on Mandatory Internship I 3 1 75 90 C German

Sum mandatory courses 24 28 20 28 120 67/73 2040 3000 100/240

Type of course-                                                
teaching modus and Language graded (g)/ 

ungraded 
(u)

12
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ECTS-Credits in Semester Class hours (total=SWS*15), 
self study

Weight of 
grade

Module Course

1. 2. 3. 4. 5.-8. SWS Self study Total 
workload

Type of 
course

Language Assessment

A-WM1 Second Business Language I 6 8/4* 60/120* 180 L/S English, Spanish, 
French, Mandarin 2x(K2/CA) b 6/220

A-WM1.1 Second Business Language Ia 3 4/2* 30/60* 90 L/S English, Spanish, 
French, Mandarin K2/CA 3/220

A-WM1.2 Second Business Language Ib 3 4/2* 30/60* 90 L/S English, Spanish, 
French, Mandarin K2/CA 3/220

A-WM2 Second Business Language II 4 4/2* 60/90 120 L/S
English, Spanish, 

French, 
Mandarin, Dutch

K2/CA b 4/220

A-WM3 Intercultural Management 5 4 90 150 L/S German K2/CA b 5/220
A-WM4 International Negotiations 5 4 90 150 S English CA b 5/220
A-WM5 Business Law I 5 4 90 150 L German K2 b 5/220
A-WM6 Business Law II 5 4 90 150 L German K2 b 5/220
A-WM7 Labour Law I 5 4 90 150 L/S German K2 b 5/220
A-WM8 Business Informatics 5 4 90 150 L/P German CA b 5/220
A-WM9 Integrated Management 5 5 4 90 150 L/S German CA b 5/220
A-WM10 International Service Management 5 4 90 150 L/S German K2/CA b 5/220
A-WM11 Lean Management 5 4 90 150 L/S German K2 b 5/220
A-WM12 Project Management Basics 5 4 90 150 L/P German K2/CA b 5/220
A-WM13 Technology and Management Projects 5 4 90 150 L/P German CA b 5/220

A-WM14 Legal Frameworks for International 
Management 5 4 90 150 L/S German CA b 5/220

A-WM15 Strategic Topics in International Management 5 4 90 150 L/S German CA b 5/220
A-WM16 Business Dutch 5 4 90 150 L/S Dutch K2/CA b 5/220

A-WM17 Leadership in a Change Management 
Process 5 4 90 150 S English CA b 5/220

A-WM18 Chinese Intensive I 6 4 120 180 L/S Mandarin CA b 6/220
A-WM18.1 Chinese Intensive Ia 3 2 60 90 L/S Mandarin CA 3/220
A-WM18.2 Chinese Intensive Ib 3 2 60 90 L/S Mandarin CA 3/220
A-WM19 Chinese Intensive II 4 4 60 120 L/S Mandarin CA b 4/220

A-WM20 Explorative Business Model Generation and 
Development 5 4 90 150 L/S/P German CA b 5/220

A-WM22 Rhetoric and moderation techniques 5 4 90 150 L German CA b 5/220
A-WM23 Procurement Management 5 4 90 150 L/S German CA b 5/220

Sum electives 16 360 600 20/240

ECTS-Credits in Semester

20

Class hours (total=SWS*15), 
self study

Weight of 
grade

graded (g)/ 
ungraded 

(u)

Type of course-                                                
teaching modus and Language

12
0 

C
re

di
ts

 fr
om

 P
ar

tn
er

 U
ni

ve
rs

ity



 

Curriculum & Syllabus Handbook 
BSc. International Management  

 

Study year 2017/2018 
Start at ESB Business School 

 
© ESB Business School, Reutlingen University  

 
Page 16 of 109 

 

Notes: Some elective modules might not be offered due to sabbaticals/other restrictions. 
A-WM1 & A-WM2: Second Business Language I and II – for more details pls. refer to ESB language module book 
 
Legend: L: Lecture / S: Seminar / P: Project / I: Internship / C: Colloquium / T: Tutorial / Kx : Exam x hours / CA: Continious Assess-
ment (e.g., case work, seminar papers, presentations, debates, oral participation, project work) / TES: Online-Test / HA: seminar paper 
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Core Modules (Pflichtmodule) 

A-M1 Quantitative Methods I (Quantitative Methoden I)  

Semester 1 
Duration of module 1 Semester 
Type of module  Core 
How frequently is the 
module offered 

Annually 

Admission require-
ments  

None 

Transferability of the 
module to  other pro-
grammes 

None 

Responsible professor/ 
Module coordinator 

Prof. Dr. Jörg Naeve 
Building 5, Room 222a, Tel.: 07121 271 3071 
Jörg.Naeve@Reutlingen-University.DE 

Lecturers name; con-
tact details please see 
website 

Prof. Dr. Stephan Höfer 
Prof. Dr. Christina Kühnl 
Prof. Dr. Jörg Naeve 
Prof. Dr. Bernard Wittan 

Teaching language German 
Credits (ECTS) 5   
Total work load  150 h (60 h contact, 90 h self-study)  
Contact hours per 
week 

4 SWS  

Examination/ Type of 
assessment 

Two-hour written examination 

Weighting of Grade 
within overall pro-
gramme 

5/220  

Learning outcomes  
 

After successful completion of the module the students should have devel-
oped the following competences. 

• Professional competences: Students learn to understand fundamental 
mathematical procedures and to apply them to business and eco-
nomic issues. Students learn to understand and to apply basic con-
cepts of descriptive statistics. They are able to assess both the bene-
fits and the shortcomings of a quantitative approach. 

• Methodological competences: Students know the basics of mathemati-
cal logic and set theory. They master basic calculus including se-
quences and series (with applications to financial mathematics) as 
well as differentiation with basic optimization (Lagrange method) and 
integration. In statistics they understand different methods of collect-
ing data and presenting them. They judgementally apply different 
measures for the location and the dispersion of empirical distributions. 
They understand and can measure different concepts of correlation 
and appreciate the difference between correlation and causality, also 
the can work with (one dimensional) linear regressions.     

mailto:Joerg.naeve@reutlingen-university.de
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• Social competences: Students can work in international groups (we 
strongly encourage building mixed groups in which problems should be 
prepared for the colloquia), present their results on the blackboard 
(i.e. without specific preparation of the presentation) and discuss them 
in the group and with the professor. 

• Personal competences: Students either appreciate their talents in 
quantitative methods or learn how to deal with their weaknesses, ac-
cepting that these methods are indispensable and can be mustered 
with the necessary amount of dedication.  

Course specific contri-
butions to AoL learning 
objectives 

LG3: Class lecture demonstrating how different ways to present data in partic-
ular graphically may change the perception and a discussion on how this can 
be used to “lie with statistics”. // LG4: Students each week discussing and 
solving small business problems in small international groups applying mathe-
matical and statistical methods 

Contents/ Indicative 
syllabus 

Quantitative methods are an important component of many aspects of busi-
ness studies and economics – e.g. finance, micro- and macroeconomic theory.  
For this reason, this course is designed to impart knowledge and competence 
in the following areas: basic principles of analysis, basic principles of mathe-
matics for finance, basic principles of descriptive statistics and basic princi-
ples of linear regressions as a basis for econometrics. 

Teaching and learning 
methodology 

Lectures and problem set based colloquia with student participation 

Miscellaneous Some use of Excel; tutorials 
Indicative reading list Preparatory reading: 

• Bamberg, G., F. Baur and M. Krapp (2017): Statistik, 18th edition, 
Oldenbourg, München. 

• Schwarze, J. (2003): Mathematik für Wirtschaftswissenschaftler – Ele-
mentare Grundlagen für Studienanfänger, NWB, Herne. 

In-depth reading: 
• Bosch, K. (2003): Mathematik für Wirtschaftswissenschaftler, 14th    

edition, Oldenbourg, München.  
• Schwarze, J. (2005): Mathematik für Wirtschaftswissenschaftler, Band 

1 - Grundlagen, 12th edition, NWB, Herne. 
• Schwarze, J. (2005): Mathematik für Wirtschaftswissenschaftler, Band 

2 – Differential und Integralrechnung, 12th edition, NWB, Herne. 
• Schwarze, J. (2009): Grundlagen der Statistik, Band 1 – Beschrei-

bende Verfahren, NWB, Herne.  
Handouts (slides used in the lectures) as well as additional material (problem 
sets and solutions, collection of relevant formulas) are distributed and availa-
ble online. 
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A-M2 Quantitative Methods II (Quantitative Methoden II)  

Semester 2 
Duration of module 1 Semester 
Type of module  Core 
How frequently is the 
module offered 

Annually 

Admission require-
ments 

None 

Transferability of the 
module to  other pro-
grammes 

None 

Responsible profes-
sor/ Module coordina-
tor 

Prof. Dr. Jörg Naeve 
Building 5, Room 222a, Tel.: 07121 271 3071 
Jörg.Naeve@Reutlingen-University.DE 

Lecturers name; con-
tact details please see 
website 

Prof. Dr. Stephan Höfer 
Prof. Dr. Jörg Naeve 
Prof. Dr. Werner Glaser 

Teaching language German 
Credits (ECTS) 5 
Total work  150 h (60 h contact, 90 h self-study)  
Contact hours per 
week 

4 SWS  

Examination/ Type of 
assessment 

Two-hour written examination  

Weighting of Grade 
within overall pro-
gramme 

5/220 

Learning outcomes  
 

After successful completion of the module the students should have devel-
oped the following competences. 

• Professional competences: Students have a basic knowledge of time 
series analysis. They learn to understand and to apply basic concepts 
of inductive statistics with an emphasis on estimation and an introduc-
tion to testing. Students learn to understand fundamental mathemati-
cal procedures and to apply them to business and economic issues, in 
particular in the areas of linear algebra and operations research. They 
are able to assess both the benefits and the shortcomings of a quanti-
tative approach. 

• Methodological competences: Students know the basics of probabilis-
tic models and arguments. They can construct relevant samples, apply 
the appropriate estimation and testing techniques based on sample 
size and the underlying distribution, and are able to correctly interpret 
their results. Students can solve systems of linear equations using ma-
trix calculus and are able to solve linear programs with the simplex 
method. Also they can apply these methods to basic transportation 
problems.   

• Social competences: Students can work in international groups (we 
strongly encourage building mixed groups in which problems should be 
prepared for the colloquia), present their results on the blackboard 
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(i.e. without specific preparation of the presentation) and discuss them 
in the group and with the professor. 

• Personal competences: Students either appreciate their talents in 
quantitative methods or learn how to deal with their weaknesses, ac-
cepting that these methods are indispensable and can be mustered 
with the necessary amount of dedication.  

Course specific contri-
butions to AoL learning 
objectives 

LG3: Class lecture on choosing samples and the possibility to cheat here or 
even fake data. // LG4: Students each week discussing and solving small 
business problems in small international groups applying mathematical and 
statistical methods 

Contents/ Indicative 
syllabus 

Basic principles of time series analysis, basic principles of probability theory, 
basic estimation and testing procedures. Principles of linear algebra, systems 
of linear equations, the simplex method and basic transportation theory. 

Teaching and learning 
methodology 

Lectures and problem set based colloquia with student participation 

Miscellaneous Some use of Excel, tutorials 
Indicative reading list Preparatory reading: 

• Bamberg, G., F. Baur and M. Krapp (2017): Statistik, 18th edition, 
Oldenbourg, München. 

• Schwarze, J. (2003): Mathematik für Wirtschaftswissenschaftler – Ele-
mentare Grundlagen für Studienanfänger, NWB, Herne. 

In-depth reading: 
• Schwarze, J. (2009): Grundlagen der Statistik, Band 2 – Wahrschein-

lichkeitsrechnung und induktive Statistik, 9th  edition, NWB, Herne. 
• Schwarze, J. (2005): Mathematik für Wirtschaftswissenschaftler, Band 

3 – Lineare Algebra, Lineare Optimierung und Graphentheorie, 12th 
edition, NWB, Herne. 

• Simon, C. P. and L. E. Blume (1994): Mathematics for Economists, 
W.W.Norton, New York. 

• Sydsaeter, K. and P. Hammond (2013): Mathematik für Wirtschafts-
wissenschaftler, 4th edition, Pearson Studium, München. 

• Wewel, M. C. (2010): Statistik im Bachelor-Studium der BWL und VWL, 
2nd edition, Pearson Studium, München. 
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A-M3 Communication Skills and Intercultural Competence I (Sprachen und Interkulturelle 
Kompetenz I) 

Semester 1 
Duration of module 1 Semester 
Type of module  Core 
How frequently is the 
module offered 

Annually 

Admission require-
ments  

None – oral examination at application stage to IMX/partner universities  

Transferability of the 
module to  other pro-
grammes 

None 

Responsible professor/ 
Module coordinator 

Prof. Dr. Niamh O`Mahony 
Geb. 17, Raum 113, Tel.: 07121 271 3028 
niamh.omahony@reutlingen-university.de 

Lecturers name; con-
tact details please see 
website 

English: Prof. Dr. N. O’Mahony & seasonal lecturers 
French: Mr. Turcot, Ms. Beroud 
Spanish: Ms. De Nisi, Ms. Gonzales Bosque 
Italian: Ms. Bassi 
German: Dr. phil. R. Roscher, Ms. Ursula Heim-Cycon 
Polish: Ms. Jolanta Banach 
Mandarin: Ms. Chantal Köngeter & seasonal lecturers  

Teaching language Language depending on country in second part of studies. The following sub-
jects available: English, French, Spanish, Italian, German, Polish, Mandarin 

Credits (ECTS) 5 
Total work load 150 h (60 h or 90 h contact, 90 h or 60 h self-study) 
Contact hours per 
week 

4 SWS for English and German, 6 SWS for all other languages 

Examination/ Type of 
assessment 

Continuous assessment + active participation (50%), two-hour written exami-
nation (50%) 

Weighting of Grade 
within overall pro-
gramme 

5/220 

Learning outcomes  
 

After successful completion of the module students should have developed 
the following competencies: 

• Professional competences: ability to talk and write about business top-
ics relevant to their business degree programme in the foreign lan-
guage using appropriate business vocabulary, register and structures. 
Understanding of the current business, political and economic environ-
ment of the country in which they will spend the second part of their 
studies. Development of an appreciation of the cultural differences be-
tween Germany and this country and how these impact on doing busi-
ness. Acquisition of the academic writing skills necessary for the sec-
ond part of their studies in the foreign country. Job application and in-
terview skills in the foreign language. 

• Methodological competences: Presentation skills both individual and 
group. Negotiation skills. Interview techniques. 
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• Social competences: Honing of oral and written communication skills, 
ability to work in groups under time pressure 

• Personal competences: Development of the skill-set necessary to live, 
work and study in the foreign culture 

Course specific contri-
butions to AoL learning 
objectives 

LG1:Class lectures are held entirely in the foreign language, taught in small 
groups and are highly interactive. The focus here is developing presentation 
skills for business, acquiring basic business vocab in and developing business 
writing skills.// LG2: Students are introduced to cultural differences between 
the German mindset and that of the target country. 

Contents/ Indicative 
syllabus 

English 
Business English: Introduction to vocabulary for business subjects. Vocabu-
lary for presentations.  Strategic business communication.  
Intercultural Competence Training: Preparation of students for living, work-
ing and studying in the UK, USA and Ireland; insights into the national and 
business cultures of these countries; identification of differences to Ger-
many. Insights into the current business, economic and political environ-
ment in the USA, Ireland & UK. 

French 
Business French: Introduction to vocabulary for business subjects. Acquisi-
tion of vocabulary for business presentations. Introduction to companies. 
Strengths and weaknesses of the French economy and comparisons with 
Germany. Written summaries of business texts; vocabulary for formulating 
oral/writing arguments. Discussion 

Intercultural Competence Training: Introduction to intercultural terminology 
and intercultural competence. Basic cultural differences between the Ger-
mans and the French. Intercultural parameters in advertising: aims and ef-
fects. Living and studying in Reims, NEOMA, the partner school. Introduc-
tion to the Champagne region.   

Spanish 
Business Spanish: Introduction to vocabulary for business subjects. Read-
ings and debates on current economic topics. Vocabulary for presenta-
tions. 

Intercultural Competence Training: Introduction to various current political 
and economic topics relating to Spain, Mexico and Latin America. Insights 
into the world of work and companies in the Spanish-speaking world. 

Italian 
Business Italian: Introduction to vocabulary for business subjects. Vocabu-
lary for presentations. Development of language skills to enable students 
to understand and discuss the business section of newspapers. 

Intercultural Competence Training: Intercultural differences between the 
Italians and the Germans. Insights into various aspects of political, eco-
nomic, social and historical of both countries to understand these differ-
ences. Introduction to “Made in Italy” and the structure of Italian industry. 

German 
Business German: Introduction to vocabulary for business subjects. Working 
with business texts. Discussions of current economic themes. Vocabulary for 
presentations. 
Intercultural Competence Training: Introduction to German national and busi-
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ness culture. Insights into the political, social, economic and historical devel-
opment of modern day Germany in order to understand the origin of these cul-
tural specificities and differences to other countries. 
 

Polish 
Business Polish: Introduction to vocabulary for business subjects, history 
and politics. Vocabulary for presentations. Work with newspaper articles. 
Company presentations.  
Intercultural Competence Training: Intercultural similarities and differ-
ences between the Germans and the Poles. The Jagellonian University 
and its role in Poland’s history. 

Mandarin 
Chinese for beginners: Reinforcement of Chinese phonetics and tones. Sys-
tem of character writing, looking up and classifying Chinese characters, use 
of Chinese online learning tools and dictionaries. Using Chinese in basic 
business settings such as shopping, negotiation of the price and talking 
about work. 
Intermediate Chinese: Business Chinese: Introduction to the business stud-
ies and economics in Chinese including basic economic concepts (e.g., sup-
ply and demand, pricing, income, consumption, cost and benefit). Use of Chi-
nese websites and search strategies for information on the Chinese internet. 
The content for the intermediate level depends also on the actual level of 
the participating students. 
Intercultural Competence Training: The students will be prepared for living, 
working and studying in China by insights into the national culture, current 
social situation and history of China. They will receive a solid introduction to 
Chinese business culture. Basic cultural differences between Chinese and 
Germans will be identified.  

Teaching and learning 
methodology 

Case studies, short papers, presentations, projects, discussions, role plays, 
film clips. Activities include both individual and small group tasks. Many oral 
elements are videoed. Online work possible. 

Indicative reading list English 
• Marcousé, I., M. Surridge and A. Gillespie (2011): Business Studies for 

A Level. 4th Edition, Oxon: Hodder & Stoughton, London 
• Powell, M (2010): Dynamic Presentations, Cambridge University Press, 

Cambridge 
• Financial Times, The Economist. 

French 
• Vocabulaire progressif du francais des affaires  Ed:  Clé international 
• Dictionnaire d’apprentissage du francais des affaires  

Spanish 
• Tamames, R. (1999): Español de la economía Española, Economía Es-

pañola, Madrid  
• Zaragoza, A. (2002): En Equipo.es , Hueber, München 

Italian 
• Macedonia, M.(2001): Made in Italy, Oldenbourg, München, Wien 
• Haring A.L. (2003): Wirtschaftsitalienisch, Oldenbourg, München, Wien 

German 
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• Weekly newspapers: FAZ, DIE ZEIT, Der Spiegel u.a. 
• Dreyer, H. and Schmitt, R. (2007): Lehr- und Übungsbuch der deut-

schen Grammatik, Hueber, München  
Polish 

• Polish newspapers: Forbes, Brief 
 
Mandarin 

• Heisig, J. W. and Richardson T. W. (2009): Remembering Simplified 
Hanzi 1, University of Hawai‘i Press, Honolulu  

• Liu, X (ed.) (2012): Das Neue Praktische Chinesisch. Lehrbuch & Ar-
beitsbuch. 3rd Edition. Chinabooks, Zürich 

• Ning, C. and Montanaro, J. (ed.) (2012): Encounters, Sinolingua, Bei-
jing 

• Zhu, J. (2007): Chinesische Grammatik für Deutsche, Buske Verlag, 
Hamburg 

 
Additional reading will be recommended in class. 
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A-M4 Communication Skills and Intercultural Competence II (Sprachen und Interkulturelle 
Kompetenz II) 

Semester 2 
Duration of module 1 Semester 
Type of module  Core 
How frequently is the 
module offered 

Annually 

Admission require-
ments  

None – oral examination at application stage to IMX/partner universities  

Transferability of the 
module to  other pro-
grammes 

None 

Responsible professor/ 
Module coordinator 

Prof. Dr. Niamh O`Mahony 
Geb. 17, Raum 113, Tel.: 07121 271 3028 
niamh.omahony@reutlingen-university.de 

Lecturers name; con-
tact details please see 
website 

English: Prof. Dr. N. O’Mahony & seasonal lecturers 
French: Mr. S. Turcot, Ms. S. Beroud 
Spanish: Ms. Maria De Nisi 
Italian: Ms. Elena Bassi 
German: Ms. Veronika Kronfeld-Hein 
Polish: Ms. Jolanta Banach 
Mandarin: Ms. Chantal Köngeter & seasonal lecturers  

Teaching language Language depending on country in second part of studies. The following sub-
jects available: English, French, Spanish, Italian, German, Polish, Mandarin 

Credits (ECTS) 5 
Total work load 150 h (60 h or 90 h contact; 90 h or 60 h self-study) 
Contact hours per 
week 

4 SWS (for Mandarin 6 SWS) 

Examination/ Type of 
assessment 

Continuous assessment + active participation (50%), two-hour written exami-
nation (50%) 

Weighting of Grade 
within overall pro-
gramme 

5/220 

Learning outcomes  
 

After successful completion of the module students should have developed 
the following competencies: 

• Professional competences: ability to talk and write about business top-
ics relevant to their business degree program in the foreign language 
using appropriate business vocabulary, register and structures. Under-
standing of the current business, political and economic environment 
of the country in which they will spend the second part of their studies. 
Development of an appreciation of the cultural differences between 
Germany and this country and how these impact on doing business. 
Acquisition of the academic writing skills necessary for the second part 
of their studies in the foreign country. Job application and interview 
skills in the foreign language. 

• Methodological competences: Presentation skills both individual and 
group. Negotiation skills. Interview techniques. 
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• Social competences: Honing of oral and written communication skills, 
ability to work in groups under time pressure 

• Personal competences: Development of the skill-set necessary to live, 
work and study in the foreign culture 

Course specific contri-
butions to AoL learning 
objectives 

LG1: Class lectures are held entirely in the foreign language, taught in small 
groups and are highly interactive. Students build on and expand their business 
vocabulary, increase their ability to be able to read and understand business 
texts, develop their oral abilities and improve their writing skills + soft skills in 
the target language. // LG2: Ongoing discussion and analysis in class with the 
students of cultural differences and their impact on the day-to-day interaction 
with the foreign culture. 

Contents/ Indicative 
syllabus 

English 
Business English: development of Business English vocabulary for degree 
subjects as well as vocabulary necessary to read relevant business publica-
tions; advanced business writing skills. Presentation skills, meeting skills, 
negotiation skills, job applications and interview technique. 
Intercultural Competence Training: Analysis of current economic and busi-
ness topics related to GB/IRL/USA, company forms in the UK vs USA 

French 
Business French: Vocabulary for business subjects including vocabulary for 
business start-ups, French company legal forms, the global economy, inter-
national operations of French companies, SME sectors, markets, products 
and competition. Language for complex argumentation. Group discussions. 
Writing and summarizing texts. 

Intercultural Competence Training: The world of work in France: corporate 
culture, trade unions and the intercultural differences in France vs Ger-
many. Important current economic/political topics. The close relationships 
between France and German. 

Spanish 
Business Spanish: Development of Business Spanish vocabulary for a wide 
range of business subjects, presentation skills, negotiations, business commu-
nication, formulation of oral and written arguments on topics relating to the busi-
ness world.  

Intercultural Competence Training: Insights into trade and commerce with 
the Spanish-speaking world. 

Italian 
Business Italian:  Vocabulary for business subjects. Legal forms and or-
ganizational structures of Italian companies. Development of oral and 
written skills also for complex topics. Language of argumentation. 
Intercultural Competence Training: Analysis of current economic topics 
in Italy. Insights into differences in mentality between the Germans 
and the Italians in business life. Negotiation rules. Differences in or-
ganizational structure and leadership culture in Germany and Italy.  

German 
Business German: Vocabulary for business subjects, job applications. Com-
pany annual reports. Discussion of current business topics. Presentations. 
Intercultural Competence Training: Insights into important German business 
institutions. 
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Polish 
Business Communications Skills: Vocabulary for business subjects, written 
business communication, work with newspaper articles to improve lan-
guage skills, presentations, minute taking at meetings, critical considera-
tion of current business topics.  
Intercultural Competence Training: Poland’s job market and the current 
economic state of the country. 

Mandarin 
Business Chinese for beginners: Describing and comparing products, ex-
plaining processes. Conversations with colleagues, superiors and business 
partners with topics such as making suggestions, asking for leave, invita-
tions and appraisal/feedback.  
Intermediate Chinese: Business Writing: Reading and writing business-re-
lated texts and e-mails including price quotations, inquiry letters, notifica-
tions and announcements. Use of Chinese social media and communication 
systems for business purposes. Describing statistics and processes. Writing 
a cover letter for a job application 
Intercultural Competence Training: The students will be prepared for living, 
working and studying in China by insights into the national culture, current 
social situation and history of China. They will receive a solid introduction to 
Chinese business culture. Basic cultural differences between Chinese and 
Germans will be identified. 

Teaching and learning 
methodology 

Case studies, short papers, presentations, projects, discussions, role plays, 
film clips. Activities include both individual and small group tasks. Many oral 
elements are videoed. Online work possible. 

Indicative reading list English 
• Financial Times, The Economist 

French 
• Vocabulaire progressif du francais des affaires  Ed:  Clé international 
• Dictionnaire d’apprentissage du francais des affaires  

Spanish 
• Jockel, Sabine (2007): Wirtschaftsspanisch. Einführung. Oldenburg 

Verlag. München/Wien 
• Schnitzer, Johannes/Schatzl, Brigitte (2008): Übungsbuch zu Wirt-

schaftsspanisch. Terminologisches Handbuch. Manual de lenguaje 
económico. Oldenburg Verlag. München Wien 

Italian 
• Macedonia, M.(2001): Made in Italy, Oldenbourg, München, Wien 
• Haring A.L. (2003): Wirtschaftsitalienisch, Oldenbourg, München, Wien 

 
German 

• Weekly newspapers: FAZ, DIE ZEIT, Der Spiegel u.a. 
• Dreyer, H. and Schmitt, R. (2007): Lehr- und Übungsbuch der deut-

schen Grammatik, Hueber, München  
Polish 

• Polish newspapers: Forbes, Brief 
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Mandarin 
• Heisig, J. W. and Richardson T. W. (2009): Remembering Simplified 

Hanzi 1, University of Hawai‘i Press, Honolulu  
• Liu, X (ed.) (2012): Das Neue Praktische Chinesisch. Lehrbuch & Ar-

beitsbuch. 3rd Edition. Chinabooks, Zürich 
• Ning, C. and Montanaro, J. (ed.) (2012): Encounters, Sinolingua, Bei-

jing 
• Zhu, J. (2007): Chinesische Grammatik für Deutsche, Buske Verlag, 

Hamburg 
 

Additional reading will be recommended in class 
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A-M5 Communication Skills and Intercultural Competence III (Sprachen und Interkul-
turelle Kompetenz III) 

Semester 4  
Duration of module 1 Semester 
Type of module  Core 
Courses included in the 
module  

Communication Skills and Intercultural Competences III 
Colloquium International Matters 

How frequently is the 
module offered 

Annually 

Admission require-
ments  

Successful completion of all core modules in the first year of study and the 
core module Mandatory Internship I except the Colloquium on Mandatory In-
ternship I 

Transferability of the 
module to  other pro-
grammes 

None 

Responsible professor/ 
Module coordinator 

Prof. Dr. Niamh O`Mahony 
Geb. 17, Raum 113, Tel.: 07121 271 3028 
niamh.omahony@reutlingen-university.de 

Total number of ECTS 5 
Examination/ Type of 
assessment 

Continuous assessment + active participation (50%), two-hour written exami-
nation (50%) 

 

A-M5.1 Course Communication Skills and Intercultural Competence III (Sprachen und in-
terkulturelle Kompetenz III) 

Lecturers name  
(contact details please 
see ESB-website) 

English: Prof. Dr. N. O’Mahony & seasonal lecturers 
French: Mr. S. Turcot, Ms. S. Beroud 
Spanish: Ms. Maria De Nisi 
Italian: Ms. Elena Bassi 
German: Ms. Ursula Heim-Cycon, Ms. Veronika Kronfeld-Hein 
Polish: Ms. Jolanta Banach 
Mandarin: Ms. Chantal Köngeter & seasonal lecturers 

Teaching language Language depending on country in second part of studies. The following sub-
jects available: English, French, Spanish, Italian, German, Polish, Mandarin 

Credits (ECTS) 4 
Semester 4 
Total work load  120 h (60 h contact or 90 h, 60 h or 30 h self-study) 
Contact hours per week 4 SWS (for Mandarin 6 SWS) 
Weighting of Grade 
within overall pro-
gramme 

4/220 

Learning outcomes  
 

After successful completion of the module students should have developed 
the following competencies: 

• Professional competences: ability to talk and write about business top-
ics relevant to their business degree program in the foreign language 
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using appropriate business vocabulary, register and structures. Under-
standing of the current business, political and economic environment 
of the country in which they will spend the second part of their studies. 
Development of an appreciation of the cultural differences between 
Germany and this country and how these impact on doing business. 
Acquisition of the academic writing skills necessary for the second part 
of their studies in the foreign country. Job application and interview 
skills in the foreign language. 

• Methodological competences: Presentation skills both individual and 
group. Negotiation skills. Interview techniques. 

• Social competences: Honing of oral and written communication skills, 
ability to work in groups under time pressure 

• Personal competences: Development of the skill-set necessary to live, 
work and study in the foreign culture 

Course specific contri-
butions to AoL learning 
objectives 

LG1: Class lectures are held entirely in the foreign language, taught in small 
groups and are highly interactive. Students are exposed to written and oral sit-
uations of the level that is necessary for them to be able to function in the tar-
get language as the remainder of their studies will be in the target lan-
guage.//LG2: In-class examination and discussion of current/historical topics 
that influence current thinking in the target cultures and provide a greater un-
derstanding of the context within which business functions in the target coun-
try. Cultural differences in the approach to written argumentation for academic 
purposes practiced. This makes it possible to assess this learning goal with an 
academic term paper as well as tailored questions in the exam. 

Contents/ Indicative syl-
labus 

English 
Business English: Debates on current business topics in order to train sponta-
neous, fluent oral competence and argumentation. Consolidations and exten-
sion of business vocabulary. Language of business journalism (written). Aca-
demic writing. Introduction to Harvard Case Studies. 
Intercultural Competence Training: Insights into the current state of the 
economy and politics in GB/IRL/USA and relevant area studies topics to un-
derstand the current economic and political context. 

French 

Business French: Consolidation and extension of business vocabulary. Vocab-
ulary for the internship. Language for the writing of the rapport du stage (in-
ternship report). Job application documents. Case studies. 

Intercultural Competence Training: Introduction to structure of the French in-
ternship report. Final preparation for the second part of the program in 
France. Current state of the French economy and politics as well as important 
issues facing France as a country.  

Spanish 
Business Spanish: Consolidation and extension of business vocabulary. Discus-
sion of and debates on current economic and political themes. Job applications. 
Academic writing.  
Intercultural Competence Training: Analysis of current relevant economic and 
political topics from the Spanish-speaking world. Introduction to the cultures 
of Spain and Mexico and insights into the cultural differences with Germany. 

Italian 
Business Italian: Consolidation and extension of business vocabulary. Writing of 
complex texts in Italian.  
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Intercultural Competence Training: Critical consideration of various current po-
litical and economic topics relating to Italy. Differences in the third level sys-
tems of education (Germany vs Italy), job applications for internships and the 
difference to applications for full-time positions. Discussion of practical as-
pects of spending the second half of the program in Italy. 

German 
Business German: Consolidation and extension of business vocabulary. De-
bates on current economic and business topics. The language of the business 
media. Academic writing. Negotiations. The language of argumentation. 
Intercultural Competence Training: German Area Studies. Critical analysis of 
various current German economic and political topics.  

Polish 
Business Polish: Consolidation and extension of business vocabulary. Job ap-
plications, negotiations, presentations, academic writing, case studies.  
Intercultural Competence Training: Polish Area Studies. The historical and 
political aspects of Poland’s globalization. Poland’s entry to the EU and 
its impact. Leadership and organization in Poland.  

Mandarin 
Chinese for beginners: Culturally and linguistically managing business situa-
tions. Such settings include introducing oneself and the company, making 
business related phone calls, making appointments, meetings with business 
partners, purchasing and negotiating. 
Intermediate Chinese: Analyzing and discussing case studies about compa-
nies related to China. More complex oral language use including weighing 
advantages and disadvantages, debating and holding business presenta-
tions. 
Intercultural Competence Training: The students will be prepared for living, 
working and studying in China by insights into the national culture, current 
social situation and history of China. They will receive a solid introduction to 
Chinese business culture. Basic cultural differences between Chinese and 
Germans will be identified. 

Teaching and learning 
methodology 

Case studies, short papers, presentations, projects, discussions, role plays, 
film clips. Activities include both individual and small group tasks. Many oral 
elements are videoed. Online work possible. 

Indicative reading list English 
• APA (2011) Concise Rules of APA Style, 6th edition 
• Harvard Business School Case Studies 
• Marcousé, I., M. Surridge and A. Gillespie (2011): Business Studies for 

A Level. 4th Edition, Oxon: Hodder & Stoughton, London 
• McCarthy, M and O’Dell, F (2008): Academic Vocabulary in Use, Cam-

bridge University Press, Cambridge 
• The Economist 

French 
• Vocabulaire progressif du francais des affaires  Ed:  Clé international 
• Dictionnaire d’apprentissage du francais des affaires  

Spanish 
• Jockel, Sabine (2007): Wirtschaftsspanisch. Einführung. Oldenburg 

Verlag. München/Wien 
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• Schnitzer, Johannes/Schatzl, Brigitte (2008): Übungsbuch zu Wirt-
schaftsspanisch. Terminologisches Handbuch. Manual de lenguaje 
económico. Oldenburg Verlag. München Wien 

Italian 
• Macedonia, M.(2001): Made in Italy, Oldenbourg, München, Wien 
• Haring A.L. (2003): Wirtschaftsitalienisch, Oldenbourg, München, Wien 

German 
• Weekly newspapers: FAZ, DIE ZEIT, Der Spiegel u.a. 
• Dreyer, H. and Schmitt, R. (2007): Lehr- und Übungsbuch der deut-

schen Grammatik, Hueber, München  
Polish 

• Polish newspapers: Forbes, Brief 
Mandarin 

• Heisig, J. W. and Richardson T. W. (2009): Remembering Simplified 
Hanzi 1, University of Hawai‘i Press, Honolulu  

• Liu, X (ed.) (2012): Das Neue Praktische Chinesisch. Lehrbuch & Ar-
beitsbuch. 3rd Edition. Chinabooks, Zürich 

• Ning, C. and Montanaro, J. (ed.) (2012): Encounters, Sinolingua, Bei-
jing 

• Zhu, J. (2007): Chinesische Grammatik für Deutsche, Buske Verlag, 
Hamburg 

 
Additional reading will be recommended in class. 

 

A-M5.2 Course Colloquium International Matters (Fachkolloquium Internationales) 

Lecturers name; con-
tact details please see 
website 

All program directors of all IMX-links 

Teaching language German 
Credits (ECTS) 1 
Semester  5 
Total work load  30 h (15 h contact, 15 h self-study) 
Contact hours per 
week 

1 SWS 

Weighting of Grade 
within overall pro-
gramme 

1/220 

Learning outcomes  
 

After successful completion of the module the students should have devel-
oped the following competences: 

• Professional competences: Understand and use different approaches 
to integrate oneself in new environment, particularly with regards to 
new working styles, teaching methods as well as setting of daily priori-
ties for successful studies 
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• Methodological competences: Transfer theoretical principles of inter-
cultural management and communication by real life experience in a 
new, foreign environment 

• Social competences: Active participation and integration in a new envi-
ronment, setting own priorities, reduce barriers e.g. in talking in a for-
eign language as well as driving own priorities to be successful in stud-
ies as well as internship 

• Personal competences: Independently define own mode of integration, 
identification of gaps e.g. in language competencies and overcome 
barriers to address those gaps in an effective and efficient manner 

Course specific contri-
butions to AoL learning 
objectives 

LG1: Group mentoring sessions and selected follow-up meetings with individ-
ual students to work and discuss on their current situation as well as improve-
ment potential on language competencies. // LG2: Group mentoring sessions 
where students express their challenges living and learning in a new cultural 
environment as well as feedback from mentor as well as peers regarding 
measures to further facilitate adaption and integration process 

Contents/ Indicative 
syllabus 

The colloquium covers relevant aspects of successful integration in a foreign 
environment. Individual and group mentoring sessions with students coming or 
going abroad will facilitate this process e.g. with regards to understanding of 
lectures, planning of courses, working methodologies, infrastructure as well as 
integration in a new environment. 

Teaching and learning 
methodology 

Group as well as individual mentoring sessions, on a case-by-case basis stu-
dent presentations and short essays 

Indicative reading list n/a 
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A-M6 Economics I - Microeconomics (Volkswirtschaftslehre I – Mikroökonomik) 

Semester 1 
Duration of module 1 Semester 
Type of module  Core 
How frequently is the 
module offered 

Annually 

Admission require-
ments  

None 

Transferability of the 
module to  other pro-
grammes 

None 

Responsible professor/ 
Module coordinator 

Prof. Dr. Jörg Naeve 
Building 5, Room 222a, Tel.: 07121 271 3071 
Jörg.Naeve@Reutlingen-University.DE 

Teaching language German 
Credits (ECTS) 5   
Semester 1 
Total work load  150 h (60 h contact, 90 h self-study)  
Contact hours per 
week 

4 SWS  

Examination/ Type of 
assessment 

Continuous Assessment (10%) and two-hour written examination (90%) 

Weighting of Grade 
within overall pro-
gramme 

5/220 

Learning outcomes  
 

After successful completion of the module the students should have devel-
oped the following competences. 

• Professional competences: Students know the basic principles of mi-
croeconomics and understand how this field relates to macroeconom-
ics and economics in general. They are aware of the economic frame-
work in which business decisions are taken. Students can appreciate 
the role and interaction of different economic agents (households and 
firms) on markets, as well as the importance of the role of the state 
setting the frame for individual economic decisions and the function-
ing of markets. They are able to evaluate economic situations using 
the Pareto criterion. 

• Methodological competences: Students know the microeconomic ap-
proach of individual optimization and can apply it to households and 
firms using mathematical calculus, graphical methods and economic 
reasoning. They are able to determine market outcomes under differ-
ent assumptions of the market structure (perfect competition, monop-
oly and oligopoly) and judge their welfare consequences using Pareto 
efficiency as their benchmark and consumer and producer rent as 
tools.  .    

• Social competences: Students can work on problems in international 
groups (continuous assessment is accepted only by groups of mixed 
nationalities) and present their results on the blackboard (i.e. without 

mailto:Joerg.naeve@reutlingen-university.de
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specific preparation of the presentation) and discuss them in the 
group and with the professor. 

• Personal competences: Students can deal with highly abstract models 
and the fact that they have to work with them even though they still 
have not fully understood all details (thereby they learned to deal with 
frustration, as well). They developed a feeling for the mix of intuitive 
and sometimes fuzzy arguments and formal rigour needed to work 
with (economic) theory.  

Course specific contri-
butions to AoL learning 
objectives 

LG3: Class lecture and discussions on the tension between efficiency and dis-
tribution.  Also discussing the limitations and consequences of the model of 
“homo oeconomicus” as well as the role and normative foundations of the 
profit maximization assumption. // LG 4: Students understand the main micro-
reconomic determinants and know the implication for business decisions 

Contents/ Indicative 
syllabus 

Market and competition as the basis of the market economy, Pareto efficiency 
as benchmark of welfare theory, consumer and producer behaviour, welfare 
theory, markets and market behaviour. 

Teaching and learning 
methodology 

Lecture and colloquium based on problem sets 

Indicative reading list Preparatory reading: 
• Huber, P. (2005): Volkswirtschaftslehre, Mikroökonomik, Shaker, 

Aachen. 
In-depth reading: 

• Huber, P. (2002): Volkswirtschaftslehre, Übungen Mikroökonomik, 
Shaker, Aachen. 

• Herdzina, K. and S. Seiter (2015): Einführung in die Mikroökonomik, 
12th edition, Vahlen, München. 

• Pindyck, R. S. and D. L. Rubinfeld (2013): Mikroökonomie, 8th edition, 
Pearson Studium, München. 

• Varian, H. R. (2016): Grundzüge der Mikroökonomik, 9th edition, Olden-
bourg, München. 
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A-M7 Economics II - Macroeconomics (Volkswirtschaftslehre II – Makroökonomik) 

Semester  2 
Duration of module 1 Semester 
Type of module  Core 
How frequently is the 
module offered 

Annually 

Admission require-
ments  

None 

Transferability of the 
module to  other pro-
grammes 

None 

Responsible profes-
sor/ Module coordina-
tor 

Prof. Dr. Stephan Seiter 
Building 17, Raum 012, Tel.: 07121 271 3008 
Stephan.Seiter@Reutlingen-University.DE 

Teaching language German 
Credits (ECTS) 5 
Total work load  150 h (60 h contact, 90 h self-study)  
Contact hours per 
week 

4 SWS  

Examination/ Type of 
assessment 

Two-hour written examination 

Weighting of Grade 
within overall pro-
gramme 

5/240 

Learning outcomes  
 

After successful completion of the module the students should have devel-
oped the following competences: 

• Professional competences: Students know the basic principles of mac-
roeconomics and understand how this field relates to microeconomics 
and economics in general. Furthermore, they are aware of the macroe-
conomic framework which relevant for economic policy and business 
decisions. Students can appreciate the role and interaction of different 
economic agents (households and firms) on aggregated markets, as 
well as the relevance of spill-over and feedback effects between the 
goods, money and labour markets. They are able to reflect the rele-
vance of fiscal and monetary policy for employment and inflation. They 
are able to evaluate economic situations using the ISLM-Model as well 
as the AS-AD-Model. 

• Methodological competences: Students know the key aspects of neo-
classical and Keynesian approaches in macroeconomics. They can re-
flect and analyse labour market policy, monetary policy and fiscal pol-
icy and know to apply using mathematical calculus, graphical methods 
and economic reasoning. They are able to describe and evaluate the 
implications of these policies on inflation and employment under dif-
ferent assumptions with regard to the flexibility of markets.    

• Social competences: Students can reflect and discuss macroeconomic 
problems in international groups as well as alone, and know to present 
their statements in discussions and in the group and with the profes-
sor. 

mailto:Stephan.Seiter@Reutlingen-University.DE
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• Personal competences: Students can deal with highly abstract models 
without leaving this framework. Thus, focussing on the key relations 
decisive for the analysed problem. They developed a feeling for the mix 
of intuitive and sometimes fuzzy arguments and formal rigour needed 
to work with (economic) theory. They also understand the relevance of 
assumptions for the outcome of economic models. 

 
Course specific contri-
butions to AoL learning 
objectives 

LG 4: Students understand the main macroeconomic determinants and know 
the implication for business decisions 

Contents/ Indicative 
syllabus 

Tutorials on macro-economic theory in the open economy, income and employ-
ment, fiscal policy, inflation and European monetary policy, basic principles of 
economic growth and economic dimensions of German unity. 

Teaching and learning 
methodology 

Lecture and tutorial 

Indicative reading list Preparatory reading: 
• Mankiw, N.G. and Taylor, M.P. (2016), Grundzüge der Volkswirtschafts-

lehre, 6th edition, Schäffer-Poeschel, Stuttgart. 
In-depth reading: 

• Blanchard, O. and Illing, G. (2016): Makroökonomie, 6th edition, Pear-
son Studium, München et al.  

• Mankiw, N. G. (2017): Makroökonomik. 7th edition, Schäffer-Poeschel, 
Stuttgart. 
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A-M8 Introduction to Business (Einführung in die Betriebswirtschaftslehre) 

Semester 1  
Duration of module 1 Semester 
Type of module  Core 
Courses included in the 
module  

Business Administration 
Accounting Fundamentals 

How frequently is the 
module offered 

Annually 

Admission require-
ments  

None 

Transferability of the 
module to  other pro-
grammes 

None 

Responsible professor/ 
Module coordinator 

Prof. Dr. Jürgen Schulze 
Building 5, Room 221a, Tel.: 07121 271 3003 
juergen.schulze@reutlingen-university.de 

Total number of ECTS 7 
Examination/ Type of 
assessment 

Three-hour written examination (85%) + written group project on problem-
structuring (15%)  

 

A-M8.1 Course Business Administration (Allgemeine Betriebswirtschaftslehre) 

Lecturers name  
(contact details please 
see ESB-website) 

Prof. Dr. Jürgen Schulze / Prof. Dr. Julia Brüggemann/ Prof. Dr. Arjan Kozica / 
Prof. Dr. Christoph Binder 

Teaching language German 
Credits (ECTS) 5 
Semester 1 
Total work load  150 h (60 h contact, 90 h self-study) 
Contact hours per week 4 
Weighting of Grade 
within overall pro-
gramme 

5/220 

Learning outcomes  
 

After the successful completion of the module the students should have de-
veloped the following competences  
• Professional competences: understand the basic tools, techniques and 

general theories of business administration and management as well as 
their relevance and limitations. 

• Methodological competences: synthesize the information, transfer and ap-
ply theoretical knowledge to a real-life setting; apply Barbara Minto’s pyra-
mid principle for real-life problems; develop structured presentations 

• Social competences: refine their oral and written communication skills; im-
prove their ability to work in teams under time pressure; give and receive 
feedback by fellow students in a structured manner 

• Personal competences: take the initiative to apply knowledge in a com-
pany 

mailto:juergen.schulze@reutlingen-university.de
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Course specific contri-
butions to AoL learning 
objectives 

LG2: Organized in 3 international student teams, students are introduced into 
doing business in a globalized world. Based on readings, they discuss political, 
economic and social aspects of globalization and discuss challenges of inter-
national business operations. // LG3: Working in 3 groups of students, the 
students discuss societal, economic and ecological impacts of international 
business operations. Using a case study about ethical problems related to pro-
ducing chocolate they reflect upon ethical issues in global value chain. Ethical 
aspects (i.e. profitability vs. fairness) of economics are addressed in general 
and with regard to a franchise contract in particular. // LG 4: Students explore 
core drivers of a production process, interdependencies and consequences on 
the profitability of a company in the half-day business simulation. Some KPIs 
are introduced to manage company performance on cash and profitability; stu-
dents apply the Minto's pyramid principle in international teams by developing 
a group presentation; Working in 3 groups of students, the students are intro-
duced into business strategy. Based on three small case studies, they apply 
different models (Porters 5 forces; Porters market strategy) and start develop-
ing their skills in “doing” strategy.  

Contents/ Indicative syl-
labus 

Basic principles of business administration, approaches to management  
theory, introduction into the legal system, choice of the legal form, manage-
ment of values and ethics, strategy and strategy formation, decision theory, 
problem structuring, problem analysis and structured communication meth-
ods. 

Teaching and learning 
methodology 

Interactive lecture, case studies, student assignments, short student presenta-
tions and participation in the Business Game. 

Miscellaneous Business Game 
Indicative reading list • Schmalen, H., Pechtl, H. (2013): Grundlagen und Probleme der Be-

triebswirtschaft, 15th edition, Schäffer Poeschel, Stuttgart 
• Wöhe, G., Döring, U. (2016): Einführung in die Allgemeine Betriebswirt-

schaftslehre, 26th edition, Vahlen, München  
• Wirtschaftsteil Tageszeitung, Wirtschaftszeitung (z.B. FTD, Handels-

blatt, Economist) 

 

A-M8.2 Course Accounting Fundamentals (Grundlagen Rechnungswesen) 

Lecturers name Manuela Mair 
Maier.manuela@web.de 

Teaching language German 
Credits (ECTS) 2   
Semester 1 
Total work load  60 h (30 contact, 30 h self-study)  
Contact hours per 
week 

2 SWS  

Weighting of Grade 
within overall pro-
gramme 

2/220  

Learning outcomes  
 

Participants should become able to formulate simple and complex business 
transactions as accounting records, to present these in accounts according to 
various account systems, and then to generate a balance sheet and a profit 
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and loss account.  Fundamental questions with regards to balancing and valu-
ation will also be examined. 
After the successful completion of the module, the students should be able to: 

• Professional competences: understand the importance and the neces-
sity of bookkeeping for a company; become familiar with correct book 
entries for different simple as well as complex business transactions; 
becoming able to generate a balance sheet as well as an income 
statement from the double entry bookkeeping system 

• Methodological competences: understand the basic philosophy of dif-
ferent bookkeeping systems especially the double entry system;  have 
a deeper understanding of the legal framework and the different as-
pects of a bookkeeping; transfer and apply theoretical knowledge to 
real business transactions 

• Social competences: refine their oral and written communication skills; 
improve their ability to work in a group; give and receive feedback by 
tutor students 

• Personal competences: gaining self-confidence when being confronted 
with bookkeeping issues and sharing the own knowledge with others; 
feeling competent to work in a team with business graduates 

Course specific contri-
butions to AoL learning 
objectives 

LG 4:  Students understand interdepencies on business challenges and finan-
cial statements through exercises simulating specific book entries 

Contents/ Indicative 
syllabus 

Business and legal principles of book keeping, system and technique of dou-
ble-entry book keeping, special business transactions of their book entries and 
their accounting, valuation, preparing a balance sheet and a profit and loss ac-
count. 

Teaching and learning 
methodology 

Lecture with tutorials 

Indicative reading list Preparatory reading: 
• Döring, U. and Buchholz, R. (2015): Buchhaltung und Jahresabschluss. 

14th edition, Erich Schmidt Verlag, Berlin. 
In-depth reading: 

• Bähr, G. and W. F. Fischer-Winkelmann (2010): Buchhaltung und Jah-
resabschluss, 9th edition, Gabler, Wiesbaden. 

• Eisele, W. and A. Knobloch (2011): Technik des betrieblichen Rech-
nungswesens, 8th edition, Vahlen, München. 

• Wöhe, G. and K. Kußmaul (2015): Grundzüge der Buchführung und Bi-
lanztechnik, 9th edition, Vahle Verlag, München. 
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A-M9 Organisation (Organisation) 

Semester  4  
Duration of module 1 Semester 
Type of module  Core 
How frequently is the 
module offered 

Annually 

Admission require-
ments  

Successful completion of all core modules in the first year of study and the 
core module Mandatory Internship I except the Colloquium on Mandatory In-
ternship I 

Transferability of the 
module to  other pro-
grammes 

None 

Responsible profes-
sor/ Module coordina-
tor 

Prof. Dr. Arjan Kozica 
Building 5, Office 208, Tel.: 07121 271 3134 
arjan.kozica@reutlingen-university.de 

Lecturers name  
(contact details please 
see ESB-website) 

Prof. Dr. Arjan Kozica , Prof. Dr. Petra Kneip  

Teaching language German 
Credits (ECTS) 5 
Total workload  150 h (60 h contact, 90 h self-study) 
Contact hours per 
week 

4 SWS 

Examination/ Type of 
assessment 

Two-hour written examination 

Weighting of Grade 
within overall pro-
gramme 

5/220 

Learning outcomes  
 

The module introduces into the fundamentals of organisation. It consists of 
two parts: Part A Organisational Behaviour (focusing on the study of human 
behaviour in organizational contexts with a focus on individual and group pro-
cesses and actions) and Part B Organisational Design (focusing on organisa-
tional structure). 
 
Part A: Organisational Behaviour 
After the successful completion of the course the students should be able to:  

• identify the focus, goals, key concepts, theories and practices of indi-
vidual, group, and organizational behavior including personality, per-
ceptions, intelligence, motivation at work, group and team behaviour, 
structure, roles and norms, team development and leadership, organi-
sational culture and ethics  

• apply those concepts and theories to understanding and critically ana-
lyzing various individual, interpersonal, group, and organisational man-
agement processes  

• explain how individual, group, and organisational characteristics and 
processes affect individual and organisational outcomes.  

• list the major challenges and opportunities for managers to use OB 
concepts and discuss contemporary challenges and opportunities in 
organisational behaviour.  
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• work and learn independently, exercise initiative and take personal re-
sponsibility for their own work, and operate effectively within a team 
environment  

 
Part B: Organisational Design 
After the completion of the course students should be able to:  

• conceptually define organisations and understand their relevance in 
society 

• explain fundamental organisational theories (bureaucratic theory, sci-
entific management, human relations, contingency approach, behav-
ioural approach) 

• understand key concepts of organisational design (e.g. integration and 
differentiation, coordination and control) 

• are familiar with different forms of organisational structure (e.g. func-
tional, divisional, matrix, project structure)  

• map organisation structures according to strategic needs 
• become aware of trends in organisational design (e.g. relevance of 

new forms such as  organisational networks, clusters, movements and 
voluntary organisations)  

• understand the meaning of organisational development and its signifi-
cance for innovation  

• describe the dimensions of organisational change and appropriate 
strategies, methods and instruments to drive these processes  

 
Course specific contri-
butions to AoL learning 
objectives 

LG 3: Ethical behavior (related to the course subject: social perception and 
stereotyping); Organized in 3 international student teams, students learn 
about the development of stereotypes and other biases, reflect on their own 
biases and discuss the impact on minorities. // LG4:  Working in 3 groups of 
students, the students discuss integration and differentiation of organizational 
structures and reflect on consequences for organizational behavior. 

Contents/ Indicative 
syllabus 

Part A: Organisational Behaviour (OB) studies the influence that individuals, 
groups and organisational structure have on behaviour within organisations. 
The goals of OB are to explain, predict and influence behaviour and apply that 
knowledge toward improving an organisation’s effectiveness. The content of 
the course is organised by the three major areas on which OB focuses: individ-
ual behaviour, group behaviour and organisational aspects.  
 

• Introduction to Organisational Behaviour 
• Perspectives on individual behaviour including personality, perception, 

intelligence, motivation at work  
• Perspectives on group and team behaviour including group processes, 

structure, roles and norms, team development and leadership  
• Organisational aspects including organisational culture and ethics  

 
Part B: Organisational Design 

• Organisation theory 
• Fundamental principles of organisation  
• Organisational structures and forms 
• Learning organisation and change management  

Teaching and learning 
methodology 

Lecture with case studies, group work, student presentations and discussions 

Miscellaneous Guest speaker 
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Indicative reading list Organisational Behaviour:  
• Buelens, M., Sinding, K., Waldstrom, C. et al. (2014): Organisational 

Behaviour, 5th edition, McGraw Hill, London 
• Brooks, I. (2009): Organisational Behaviour: Individuals, Groups and 

Organisation, 4th edition, FT Prentice Hall, London 
• Franken, S. (2010): Verhaltensorientierte Führung: Handeln, Lernen 

und Diversity im Unternehmen, 3rd edition, Gabler, Wiesbaden 
• Robbins, S. P., Judge, T. A. (2015): Organizational Behavior, 16th edi-

tion, Pearson, Harlow 
• Rosenstiel v. L., Nerdinger, F.W. (2011): Grundlagen der Organisations-

psychologie, 7th edition, Schäffer-Poeschel, Stuttgart 
• Zimbardo, P.G., Gerrig, R. J. (2008): Psychologie, 18th edition, Pear-

son, München 

Organisational design: 

• Buron, R.M., Obel, B., SeSanctis, G. (2015). Organizational Design: A 
Step-by-Step Approach, 3rd edition, Cambridge University Press  

• Kieser, A., Walgenbach, P. (2010): Organisation, 6th edition, Schäffer-
Poeschel, Stuttgart 

• Schreyögg, G. (2012): Organisation: Grundlagen moderner Organisati-
onsgestaltung, 6th edition, Gabler, Wiesbaden 

• Staehle, W. H.(1999): Management: Eine verhaltenswissenschaftliche 
Perspektive, 8th edition, Vahlen, München 

• Vahs, D. (2012): Organisation: Ein Lehr- und Managementbuch, 8th 
edition, Schäffer-Poeschel, Stuttgart 

 
 



 

Curriculum & Syllabus Handbook 
BSc. International Management  

 

Study year 2017/2018 
Start at ESB Business School 

 
© ESB Business School, Reutlingen University  

 
Page 44 of 109 

 

A-M10 Marketing (Marketing) 

Semester  2  
Duration of module 1 Semester 
Type of module  Core 
How frequently is the 
module offered 

Annually 

Admission require-
ments  

None 

Transferability of the 
module to  other pro-
grammes 

None 

Responsible profes-
sor/ Module coordina-
tor 

Prof. Dr. Christina Kühnl 
Building 5, Room 211, Tel.: 07121 271 3034 
Christina.kuehnl@reutlingen-university.de 

Lecturers name  Prof. Dr. Christina Kühnl, Prof. Dr. Tobias Schütz 
Teaching language German 
Credits (ECTS) 5 
Total workload  150 h (60 h contact, 90 h self-study) 
Contact hours per 
week 

4 SWS 

Examination/ Type of 
assessment 

Two-hour written examination 

Weighting of Grade 
within overall pro-
gramme 

5/220 

Learning outcomes  
 

After the successful completion of the module the students should have devel-
oped the following competences  

• Professional competences: critically discuss the relevance and suc-
cess factors of different marketing approaches; recapitulate and apply 
the value based marketing concept in business situations; understand 
the importance of calculating and capturing the value of the customer; 
understand and apply the fundamentals of empirical research (define 
research question, determine research design, choose data gathering 
method, gather data, analyze data, communicate results); structure 
and conduct a marketing research project  

• Methodological competences: develop a pricing/distribution/advertis-
ing strategy; transfer and apply theoretical marketing knowledge to 
real-life business cases; display a basic level of competence in the em-
pirical research process, especially in data gathering (qualitative and 
quantitative) and data analysis methods (parametric Testing, ANOVA, 
Regression Analysis, Cluster Analysis, Factor Analysis, etc.) 

• Social competences: refine their oral communication skills; improve 
their ability to work in  teams in order to solve a given complex market-
ing situation; give and receive feedback by fellow students in a struc-
tured manner; understand the legal and ethical borders and limita-
tions of empirical research (ESOMAR guidelines, restrictions in using 
personally identifiable information, etc.) and apply them in future re-
search projects 
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• Personal competences: develop the ability to think and act proactively 
as well as customer/marketing oriented; use SPSS (statistical analysis 
program) to analyze data sets, interpret the results and translate them 
into business actions  

Course specific contri-
butions to AoL learning 
objectives 

LG 4: Students learn and practice to judge marketing and market research sit-
uations and choose and apply the optimal research method, tool or framework 

Contents/ Indicative 
syllabus 

Introduction to marketing, consumer behavior, 4Ps (product, price, place, pro-
motion), marketing in special contexts (service, B2B, international marketing) 
Marketing research fundamentals, data types and sources, questionnaire de-
velopment, qualitative data gathering, experimental studies, descriptive statis-
tics, tests (T-Tests, Chi-Square Test), ANOVA, regression analysis and communi-
cation of results. 

Teaching and learning 
methodology 

Lecture, group work, homework, case study, exercises in computer lab 

Miscellaneous Guest lectures 
Indicative reading list Preparatory reading:  

• Homburg, Ch. (2017): Grundlagen des Marketingmanagements, 5th 
edition, Gabler, Wiesbaden 

• Sarstedt, M. and E.A. Mooi (2014): A Concise Guide to Market Re-
search – The Process, Data, and Methods Using IBM SPSS Statistics, 
2nd edition, Springer, Berlin 

In-depth reading: 
• Atteslander, P. (2010): Methoden der empirischen Sozialforschung, 

13th edition, ESV, Berlin 
• Backhaus, E. et al (2008): Multivariate Analysemethoden – ein anwen-

dungsorientierte Einführung, 12th  edition , Springer, Berlin 
• Sarstedt, M. Schütz, T. (2010): IBM SPSS Syntax – eine anwendungs-

orientierte Einführung, 2nd edition, Vahlen, München 

• Schütz, T. / Sarstedt, M. (2016): Moderne empirische (Nicht-) Kunden-
forschung – Plädoyer für einen Schritt zurück, Teil 1, in: WiSt - Wirt-
schaftswissenschaftliches Studium, Jahrgang 45 (2016), Heft 4, 188-
193. 

• Schütz, T. / Sarstedt, M. (2016): Moderne empirische (Nicht-) Kunden-
forschung – Plädoyer für einen Schritt zurück, Teil 2,  in: WiSt - Wirt-
schaftswissenschaftliches Studium, Jahrgang 45 (2016), Heft 5, 224-
228 
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A-M11 Marketing Project (Marketingprojekt) 

Semester 4  
Duration of module 1 Semester 
Type of module  Core 
How frequently is the 
module offered 

Annually 

Admission require-
ments  

Successful completion of all core modules in the first year of study and the 
core module Mandatory Internship I except the Colloquium on Mandatory In-
ternship I 

Transferability of the 
module to  other pro-
grammes 

None 

Responsible profes-
sor/ Module coordina-
tor 

Prof. Dr. Tobias Schütz 
Geb. 5, Raum 209, Tel.: 07121 271 3099 
tobias.schuetz@reutlingen-university.de 

Lecturers name; con-
tact details please see 
website 

Prof. Dr. Tobias Schütz 
Prof. Dr. Christina Kühnl 

Teaching language German 
Credits (ECTS) 5 
Total work  150 h (60 h contact, 90 h project work and self-study)  
Contact hours per 
week 

4 SWS  

Examination/ Type of 
assessment 

Solution and presentation of a practical marketing problem (group project) and 
a quiz (individually) 

Weighting of Grade 
within overall pro-
gramme 

5/220 

Learning outcomes  
 

After the successful completion of this module, the students are able to... 
• Professional competences: thoroughly understand the process ele-

ments of a market research project (specifically order, relevance, time 
requirements, cost drivers, pitfalls, best practices); conduct a practical 
empirical research project from start to finish while considering the 
rules of scientific research   

• Methodological competences:  wield a comprehensive toolkit of mar-
keting management methods (e.g. Porter's 5 Forces, SWOT Analysis, 
Portfolio Analysis, STP etc.) and display a solid level of competence 
and in methods of data gathering (surveying, expert interviewing, ob-
servational studies) and data analysis (parametric Testing, ANOVA, Re-
gression Analysis, Cluster Analysis, Factor Analysis, etc.)  

• Social competences: understand the complexities of working on mar-
keting projects within a team environment; work in and manage peer 
teams with a high level of cultural heterogeneity  

• Personal competences: handle and manage client relationships with 
real corporate customers; present, sell and defend own research out-
comes and the business implications derived in front of a professional 
audience 
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Course specific contri-
butions to AoL learning 
objectives 

LG 2: Students develop solutions to marketing problems for real life clients in 
international student project teams. Each team's success is fundamentally de-
termined by the understanding of the team members’ cultural background and 
the successful handling of intercultural differences. // LG 4: The effective 
analysis of the empirical / practical marketing problem along with the selec-
tion and successful application of marketing and / or marketing research 
methods, tools and frameworks 

Contents/ Indicative 
syllabus 

Review: basics of market research, multi-variate methods of data analysis (ad-
vanced), advanced SPSS skills and tools, introduction to SPSS-syntax program-
ming, marketing toolbox, presentation structuring and slide writing. 
Marketing strategy, current topics in marketing (e.g., customer experience 
management) 

Teaching and learning 
methodology 

Lectures, individual and project-team coaching, detailed feedback on interme-
diate and final presentations. 

Indicative reading list Preparatory reading:  
• Homburg, Ch. (2017): Grundlagen des Marketingmanagements, 5th 

edition, Gabler, Wiesbaden. 
• Sarstedt, M. and E.A. Mooi (2014): A Concise Guide to Market Re-

search – The Process, Data, and Methods Using IBM SPSS Statistics, 
2nd edition, Springer, Berlin 

In-depth reading: 
• Atteslander, P. (2010): Methoden der empirischen Sozialforschung, 

13th edition, ESV, Berlin 
• Backhaus, E. et al (2016): Multivariate Analysemethoden – ein anwen-

dungsorientierte Einführung, 14th  edition , Springer, Berlin 
• Sarstedt, M. Schütz, T. (2010): IBM SPSS Syntax – eine anwendungs-

orientierte Einführung, 2nd edition, Vahlen, München 

• Schütz, T. / Sarstedt, M. (2016): Moderne empirische (Nicht-) Kunden-
forschung – Plädoyer für einen Schritt zurück, Teil 1, in: WiSt - Wirt-
schaftswissenschaftliches Studium, Jahrgang 45 (2016), Heft 4, 188-
193. 

• Schütz, T. / Sarstedt, M. (2016): Moderne empirische (Nicht-) Kunden-
forschung – Plädoyer für einen Schritt zurück, Teil 2,  in: WiSt - Wirt-
schaftswissenschaftliches Studium, Jahrgang 45 (2016), Heft 5, 224-
228 

• Further literature available on request 
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A-M12 Fundamentals Finance, Investments & Management Accounting (Grundlagen Fi-
nanzierung, Investition & Kosten- und Leistungsrechnung) 

Semester 2  
Duration of module 1 Semester 
Type of module  Core 
How frequently is the 
module offered 

Annually 

Admission require-
ments  

None 

Transferability of the 
module to  other pro-
grammes 

None 

Responsible profes-
sor/ Module coordina-
tor 

Prof. Dr. Julia Brüggemann 
Geb. 5, Raum 209, Tel.: 07121 271 3088 
julia.brueggemann@reutlingen-university.de 

Lecturers name; con-
tact details please see 
website 

Prof. Dr. Julia Brüggemann (Financing), Prof. Dr. Günter Bitsch (Capital Budget-
ing), Manuela Mair (Management accounting) 

Teaching language German 
Credits (ECTS) 8 
Total work  240 h (90 h contact and 150 h self-study)  
Contact hours per 
week 

6 

Examination/ Type of 
assessment 

Three-hour written examination on all topics (100%), continuous assessment 
on capital budgeting (additional points) 

Weighting of Grade 
within overall pro-
gramme 

8/220 

Learning outcomes  
 

After the successful  completion of the module the students should have de-
veloped the following competences  

• Professional competences: understand and use the German terminol-
ogy for key finance instruments and concepts; name the key character-
istics of equity and debt instruments; critically evaluate the benefits 
and limitations of different financing instruments for different types of 
companies; calculate a company’s cost of capital and critically reflect 
on its limitations; calculate the impact of the leverage effect on a com-
pany’s ROE; use the DCF methodology to value a company; apply the 
procedures in investment accounting in case book settings; explain 
the theoretical foundations of these procedures; understand and use 
the German terminology for key cost accounting instruments and sys-
tems including important aspects of financial accounting; discuss the 
tasks of cost accounting in a company; conduct a cost variance analy-
sis as well as a contribution margin analysis; critically reflect on cost 
and revenue data; classify costs into different categories; reflect on 
the differences of cost-centre and cost-object accounting 

• Methodological competences: transfer basic principles of mathematics 
to the field of financing, cost accounting and investment 

• Social competences: active participation in class discussions 
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• Personal competences: independently define own knowledge gaps and 
proactively use tutorials provided 

Course specific contri-
butions to AoL learning 
objectives 

LG4: Student solve small case studies and exercises, applying fundamental 
Accounting, Investment and Financing concepts and models; The calculation 
of products or services in case studies lead to a deeper understanding of cost 
structures and cost elements.  

Contents/ Indicative 
syllabus 

Finance as a business function, goals of financing, types of financing (debt vs. 
equity; internal vs. external financing), financing instruments, costs of financ-
ing, leverage effect and capital structure, introduction to DCF 
Basic principles of mathematics with regard to finance and theory of invest-
ment, investment accounting. 
Tasks of cost accounting; interplay between financial accounting and cost ac-
counting, principle concepts of cost and revenue accounts, cost classification, 
cost-centre accounting, cost-object accounting and break-even analysis. 

Teaching and learning 
methodology 

Lectures (seminar-style), student tutorials, case studies 

Miscellaneous Guest speakers, student-led tutorials 
Indicative reading list Preparatory reading 

• Grob, H. L. (2006): Einführung in die Investitionsrechnung, 5th edition, 
Vahlen, München 

• Weber, J., Weißenberger, B.E. (2015): Einführung in das Rechnungswe-
sen, 9th edition, Schäffer-Poeschel, Stuttgart 

In-depth reading 

• Becker, H. P. (2012): Investition und Finanzierung : Grundlagen der be-
trieblichen Finanzwirtschaft,  Investitionscontrolling,  5th edition, Gabler 
Verlag, Wiesbaden. 

• Blohm, H., Lüder, K., & Schaefer, C.: Investition (2012): Schwachstel-
lenanalyse des Investitionsbereichs und Investitionsrechnung, 10th edi-
tion, Vahlen, München. 

• Brealey, R., Myers, S., Allen, F. (2013): Principles of Corporate Finance 
– Global Edition, McGraw-Hill, 11th edition,  New York 

• Coenenberg, A.G., Fischer, T. M., Günther, T. (2016): Kostenrechnung 
und Kostenanalyse, 9th edition, Schäffer-Poeschel, Stuttgart 

• Eun, C., Resnick, B., (2012): International Financial Management, 
McGraw-Hill International Edition, 6th edition, New York 

• Friedl, G., Hofmann, C., Pedell, B. (2017): Kostenrechnung. Eine ent-
scheidungsorientierte Einführung,3rd edition, Vahlen, München 

• Koller, T., Goedhart, M., Wessels, D. (2015): Valuation - Measuring and 
Managing the Value of Companies, 6th edition, John Wiley & Sons, New 
Jersey 

• Kruschwitz, L. (2014): Investitionsrechnung, 14th edition, R. Olden-
bourg Verlag, München – Wien. 

• Perridon, L., Steiner, M., (2016): Finanzwirtschaft der Unternehmung,  
17th edition, Vahlen, München 

• Poggensee, K. (2014): Investitionsrechnung: Grundlagen ; Aufgaben ; 
Lösungen,  3rd edition, Gabler Verlag, Wiesbaden. 
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• Schäfer, H. (2005): Unternehmensinvestitionen : Grundzüge in Theorie 
und Management,  2nd edition, Physica-Verlag, Heidelberg. 

• Troßmann, E. (2013): Investition als Führungsentscheidung : Projekt-
rechnungen für Controller, 2nd edition, Vahlen, München. 

• Walther, A. (2011): Investitionsrechnung, 4th edition, WRW-Verlag, Köln 

• Weber, J., Schäffer, U., Binder, C. (2016): Einführung in das Controlling. 
Übungen und Fallstudien mit Lösungen, 3rd edition, Schäffer-Poeschel, 
Stuttgart  

• Weber, J., Schäffer, U. (2016): Einführung in das Controlling, 15th edi-
tion, Schäffer-Poeschel, Stuttgart 

• Wimmer, K., Caprano, E. (2013): Finanzmathematik, 7th edition, Vah-
len,  München. 

• Wüst, K. (2006):  Finanzmathematik – vom klassischen Sparbuch zum 
modernen Zinsderivat, Gabler Verlag, Wiesbaden. 
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A-M13 Finance II (Finanzierung II) 

Semester 4  
Duration of module 1 Semester 
Type of module  Core 
Courses included in the 
module  

Finance II  
Applied research in Finance  

How frequently is the 
module offered 

Annually   

Admission require-
ments  

Successful completion of all core modules in the first year of study and the 
core module Mandatory Internship I except the Colloquium on Mandatory In-
ternship I 

Transferability of the 
module to  other pro-
grammes 

None 

Responsible professor/ 
Module coordinator 

Prof. Dr. Rolf Daxhammer 
Building 5, Room 213, Tel.: 07121 271 3005 
rolf.daxhammer@reutlingen-university.de 

Total number of ECTS 5 
Examination/ Type of 
assessment 

Individual seminar paper 

 

A-M13.1 Course Finance II (Finanzierung II) 

Lecturers name; con-
tact details please see 
website 

Prof. Dr. Rolf Daxhammer, Prof. Dr. Julia Brüggemann 

Teaching language German 
Credits (ECTS) 2 
Semester 4 
Total work  60 h, (15 h contact, 45 h self-study)  
Contact hours per 
week 

1 SWS  

Weighting of Grade 
within overall pro-
gramme 

2/220 

Learning outcomes  
 

After the successful completion of the module the students should have devel-
oped the following competences  

• Professional competences: Students will become familiar with the 
basic principles of international finance and securities markets. The 
main focus will be on trading in securities as an especially important 
form of international corporate finance. They will also gain a basic un-
derstanding of using derivatives for hedging and speculative purposes.  

• Methodological competences: Students will learn how to analyze thor-
ough theoretical research. They will apply valuation techniques using 
excel tools. They will also learn how to use specialized derivatives soft-
ware. 
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• Social competences: During the lecture students will learn how to de-
velop complex analytical and mathematical issues in a seminar style 
interactive environment. 

• Personal competences: Students should gain a clear understanding of 
how neoclassical models use assumptions which may not mirror real 
life investors’ attitudes to ethics, risk or personal gain. 

Course specific contri-
butions to AoL learning 
objectives 

LG 4: Different sources of financing are compared based on the perspective of 
buyers and sellers of securities 

Contents/ Indicative 
syllabus 

International financial markets, derivatives and hedging 

Teaching and learning 
methodology 

Lectures, seminars with company presentations  

Indicative reading list • Brealey, R., Myers, S., Allen, F., (2013): Principles of Corporate Fi-
nance, McGraw-Hill International Edition, 11th edition 

• Eun, C., Resnick, B., Sabherwal, S. (2012): International Financial 
Management, McGraw-Hill International Edition, 6th edition 

Further literature will be advised in class/study group. 

 

A-M13.2 Course Applied research in Finance (Angewandtes wissenschaftliches Arbeiten 
Finanzierung) 

Lecturers name; con-
tact details please see 
website 

Prof. Dr. Julia Brüggemann , Prof. Dr. Rolf Daxhammer, Prof. Dr. Jörg Naeve, 
Prof. Dr. Clemens van Dinther, Prof. Dr. Christina Kühnl 

Teaching language German 
Credits (ECTS) 3 
Semester 4 
Total work  90 h (30 h contact, 60 h self-study)  
Contact hours per 
week 

2 SWS  

Weighting of Grade 
within overall pro-
gramme 

3/220 

Learning outcomes  
 

After the successful completion of the module the students should have devel-
oped the following competences  

• Professional competences: Students will become familiar with the 
basic principles of international finance and securities markets. The 
main focus will be on trading in securities as an especially important 
form of international corporate finance. They will also gain a basic un-
derstanding of using derivatives for hedging and speculative purposes.  

• Methodological competences: Students will have the opportunity to 
practice the writing of an individual research paper according to aca-
demic standards and under close, individualized supervision. They will 
learn how to find relevant research questions. They will compile and 
review relevant literature. And they will practice scientific writing skills. 
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• Social competences: Students will learn to present their research re-
sults in conference like environment. Thus, they will learn how to react 
to academic criticism. 

• Personal competences: In the course of working on their papers stu-
dents will interact with supervising professors along the lines of aca-
demic professionalism including the exchange of argument and coun-
ter-argument. 

Course specific contri-
butions to AoL learning 
objectives 

LG4: In written individual papers students demonstrate that they can identify 
finance-related problems; and they offer strategies how to solve these prob-
lems; students receive personal individual feedback by professor 

Contents/ Indicative 
syllabus 

Introduction in academic writing; Individual feedback sessions on research 
question, structure and final seminar paper 

Teaching and learning 
methodology 

The class will be held in two parts. The first part are 3 introductory lecture on 
academic research and writing. The second part is in-depth study within 5 
groups. Each group will be supervised by a professor who will provide individ-
ual coaching on the seminar paper to be written. 

Indicative reading list • A specific script will be provided on “How to write a research paper” 
• Additional literature will be advised in each study group. 
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A-M14 Financial Accounting (Jahresabschluss) 

Semester 4  
Duration of module 1 Semester 
Type of module  Core 
How frequently is the 
module offered 

Annually 

Admission require-
ments  

Successful completion of all core modules in the first year of study and the 
core module Mandatory Internship I except the Colloquium on Mandatory In-
ternship I 

Transferability of the 
module to  other pro-
grammes 

None 

Responsible professor/ 
Module coordinator 

Prof. Dr. Günther Reiter 
Geb. 5, Raum 206, Tel.: 07121 271 3010 
Guenther.reiter@reutlingen-university.de 

Teaching language German  
Credits (ECTS) 5 
Total work  150 h (60 h contact, 90 h self-study)  
Contact hours per 
week 

4 SWS  

Examination/ Type of 
assessment 

Presentation (1/3) and two-hour written examination (2/3) 

Weighting of Grade 
within overall pro-
gramme 

5/220 

Learning outcomes  
 

Participants will become familiar with all important aspects of preparing and 
presenting corporate financial statements.  Beginning with the purposes of fi-
nancial accounting, the important questions of balancing and valuation will be 
examined and explained in the context of real cases.  Special attention will be 
paid to the differences between German GAAP and the international systems 
according to IAS / IFRS. 
After the successful completion of the module, the students should be able to: 

• Professional competences: critically discuss the importance, the legal 
framework and the different aspects of preparing annual financial 
statements; become familiar with all relevant aspects of the valuation 
of assets and liabilities under German law (HGB) and IAS/IFRS; criti-
cally analyse annual financial statements of different companies 

• Methodological competences: understand the basic philosophy and 
the differences of the German law and IFRS; critical review and apply 
different evaluation approaches; become able to prepare true and fair 
view financial statements on the basis of bookkeeping data recogniz-
ing different targets; transfer and apply theoretical knowledge to a real 
published financial statements 

• Social competences: refine their oral and written communication skills; 
improve their ability to work in teams under time pressure; give and re-
ceive feedback by fellow students in a structured manner 

• Personal competences: gaining self-confidence when being confronted 
with financial statement issues and sharing the own knowledge with 
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others; feeling competent to work in a team together with a CFO of a 
company or with certified public accountants 

Course specific contri-
butions to AoL learning 
objectives 

LG2: Group work and presentations in international teams; individual reflec-
tions on these presentations // LG4: Discussion e.g. on evaluation of assets 
and companies, on several specific cases over the whole semester 

Contents/ Indicative 
syllabus 

Tasks and addressees of the annual account, corporate sustainability and bal-
ance sheet interpretations, balancing according to German GAAP IAS/IFRS,     
and balance sheet analysis and policy. 

Teaching and learning 
methodology 

Lecture with in-depth tutorial 

Miscellaneous Guest lectures by international accountants and auditors 
Indicative reading list Preparatory reading: 

• Buchholz, R. (2014): Internationale Rechnungslegung, 11th edition, 
Erich Schmidt, Berlin. 

In-depth reading: 
• Coenenberg, A.G. et al (2016): Jahresabschluss und Jahresabschluss-

analyse, 24th edition, Schäffer-Poeschel, Stuttgart. 
• Federmann, R. (2010): Bilanzierung nach Handelsrecht und Steuer-

recht, 12th edition, Erich Schmidt, Berlin. 
• Pellens, B., R. U. Fülbier, J. Gassen and T. Sellhorn (2014): Internatio-

nale Rechnungslegung, 9th edition, Schäffer-Poeschel, Stuttgart. 
• Küting, K.-H. and C.P. Weber (2015): Die Bilanzanalyse, 11th edition, 

Schäffer-Poeschel, Stuttgart. 
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A-M15 International Studies (Internationale Studien) 

Semester 1 
Duration of module 1 Semester 
Type of module  Core 
How frequently is the 
module offered 

Annually 

Admission require-
ments  

None 

Transferability of the 
module to  other pro-
grammes 

None 

Responsible professor/ 
Module coordinator 

Prof. Dr. Philipp von Carlowitz  
Building 5, Room 210, Tel.: 07121 271 3017 
Philipp.von-carlowitz@reutlingen-university.de 

Additional lecturer Florian Setzen, Direktor Europa Zentrum Baden-Württemberg 
florian.setzen@europa-zentrum.de 

Teaching language German 
Credits (ECTS) 2  
Total work load  60 h (30 h contact, 30 h self-study)  
Contact hours per 
week 

2 SWS  

Examination/ Type of 
assessment 

1-hour exam (100%) 

Weighting of Grade 
within overall pro-
gramme 

2/220  

Learning outcomes  
 

After the successful completion of the module the students should have devel-
oped the following competences: 

• Professional competences: The students learn about company issues 
in the international market place. They observe opportunities and 
threats in international business and how to deal with them through in-
depth and case based lectures. A strong focus is given to the EU as the 
most advanced regional integration project and what it hold for compa-
nies in terms of chances. A thorough understanding of its working is 
provided. 

• Methodological competences: This module introduces methodologies 
of international business. This is important for their entire bachelor 
program of International Management. 

• Social competences: By discussing various topics with the students of 
the first semester different national views on international business 
can be discussed. 

• Personal competences: By introducing an interdisciplinary discipline 
the students acquire important methodological competencies which 
can be applied also in other classes. 

Course specific contri-
butions to AoL learning 
objectives 

LG2: International business interdependencies in a global and regional con-
text, e. g. European Union, are presented and discussed to show the variety of 
cultures and business environments that affect business // LG3: Challenges 
of international business in terms of governance, compliance and corruption 
are discussed using specific, real small business cases, e.g. Siemens. 
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Contents/ Indicative 
syllabus 

Understanding globalization esp. form an economic and business perspective; 
international trade and world trading system; regional economic integration 
esp. the principles of the European integration process; the political system of 
the EU.  
International Business: Role of multinational companies; opportunities and 
risks of acting in the international environment; differences in doing business 
abroad and at home; management issues in international business; small and 
medium sized companies in the international market 

Teaching and learning 
methodology 

Lectures, seminars 

Indicative reading list • Bleuel, H.-H. (2017). Internationales Management. Grundlagen, Um-
feld und Entscheidungen. Kohlkammer, Stuttgart. 

• Bundeszentrale für politische Bildung (2012). Europäische Union. In-
formationen zur politischen Bildung. Bonn: BpB. 

• Weidenfeld, W. (Hrsg.) (2008): Die Europäische Union. Politisches Sys-
tem und Politikbereiche. Bundeszentrale für politische Bildung, Bonn. 

• Further literature will be provided at the beginning of the course 
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A-M16 International Business - Business Cycle and Growth Policy (Internationale Wirt-
schaft – Konjunktur- und Wachstumspolitik) 

Semester 4 
Duration of module 1 Semester 
Type of module  Core 
How frequently is the 
module offered 

Annually 

Admission require-
ments  

Successful completion of all core modules in the first year of study and the 
core module Mandatory Internship I except the Colloquium on Mandatory In-
ternship I 

Transferability of the 
module to  other pro-
grammes 

None 

Responsible professor/ 
Module coordinator 

Prof. Dr. Stephan Seiter 
Building 17, Raum 012, Tel.: 07121 271 3008 
Stephan.Seiter@Reutlingen-University.DE 

Teaching language German 
Credits (ECTS) 3  
Total work load  90 h (30 h contact, 60 h self-study)  
Contact hours per 
week 

2 SWS  

Examination/ Type of 
assessment 

Two-hour written examination 

Weighting of Grade 
within overall pro-
gramme 

3/220 

Learning outcomes  
 

After the successful completion of the module the students should have devel-
oped the following competences: 

• Professional competences: know and understand the basic ap-
proaches of business cycle theory, reflect the key approaches of stabi-
lization and growth policy in an international setting, analyze current 
economic challenges, reading statistics on business cycles and 
growth. 

• Methodological competences: apply the concepts taught in class to an 
economic crisis, work interdisciplinary by applying and linking the ap-
proaches taught in class to other fields of economics, such as social 
policy,  

• Social competences: refine their oral and written communication skills; 
improve their ability to reflect stabilization and growth policy; give and 
receive feedback by fellow students in a structured manner 

• Personal competences: present and defend a statement on economic 
policy, focus on key economic problems on national and global level. 

Course specific contri-
butions to AoL learning 
objectives 

LG 4: Students learn the key concepts of economic policy and European inte-
gration. They also reflect the implications of such a policy for companies in an 
international macroeconomic environment. 
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Contents/ Indicative 
syllabus 

The course covers the following topics: business cycle theories, indicators and 
data mining, starting point: a macro-economic model, stabilization policy: 
goals, tools and strategies, international stabilization policy, European mone-
tary integration and growth policy and environment 

Teaching and learning 
methodology 

Lectures, case studies, discussions 

Indicative reading list Preparatory reading: 
• Klumpp, R. (2013): Wirtschaftspolitik: Instrumente, Ziele und Institutio-

nen, 3rd edition, Pearson-Studium, München et al.  
Additional material (data sets, studies, handouts etc.) will be distributed in 
class. 
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A-M17 Mandatory Internship I (Pflichtpraktikum I) 

Semester 3 (2 and 4) 
Duration of module 3 semesters 
Type of module  Core 
Courses included in the 
module  

Preparation for Mandatory Internship I (Semester 2) 
Mandatory Internship I (Semester 3) 
Colloquium on Mandatory Internship I (Semester 4) 

How frequently is the 
module offered 

Annually 

Admission require-
ments  

Successful completion of all core modules in the first year of study 

Transferability of the 
module to  other pro-
grammes 

None 

Responsible professor/ 
Module coordinator 

Prof. Dr. Ditmar Hilpert 
Geb. 2, Raum 312, Tel.: 07121 271 3007 
ditmar.hilpert@reutlingen-university.de 

Total number of ECTS 20 
Examination/ Type of 
assessment 

Assessment of the work or project results by supervisor on site. Work Experi-
ence Report (independently formulated script) of at least 15 pages, with 20 
minute presentation and tutorial. 

 

A-M17.1 Course Preparation for Mandatory Internship I (Praktikumsvorbereitung I) 

Lecturers name; con-
tact details please see 
website 

Prof. Dr. Ditmar Hilpert 

Teaching language German 
Credits (ECTS) 2  
Semester 2 
Total work load  60 h (15 h contact, 45 h self-study)  
Contact hours per 
week 

1 SWS  

Weighting of Grade 
within overall pro-
gramme 

ungraded 

Learning outcomes  
 

After the successful completion of the course, the students should have devel-
oped the following competences:  

• Professional competences: To recognize the importance of rhetorical 
concerns, such as audience and purpose, to develop basic skills re-
lated to grammar, mechanics, and style 

• Methodological competences: To understand principles of communica-
tion, body language, to present to an audience, dealing with critical sit-
uations in communication 

• Social competences: To learn the complexity of network structure in a 
living organization/company, to perform and to excel in an organiza-
tion/company 

mailto:ditmar.hilpert@reutlingen-university.de
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• Personal competences: Independent composition of a curriculum vitae 
and letter of application, to be able to work successful in an internship 
environment 

Course specific contri-
butions to AoL learning 
objectives 

LG2: To recognize the importance of rhetorical concerns, such as international 
audience // LG3: to learn the complexity of intrnational network structure in a 
living organization/company, to perform and to excel in an organization/com-
pany // LG4: to develop basic skills related to grammar, mechanics, and style, 
to be able to organize and run any kind of meeting; ; to set up an independent 
composition of a curriculum vitae and letter of application, to be able to work 
successful in an internship environment  

Contents/ Indicative 
syllabus 

Principles of communication, body language, present to an audience, deal with 
critical situations in communication and present personal information in a cur-
riculum vitae. 

Teaching and learning 
methodology 

Interactive seminar 

Miscellaneous None 
Indicative reading list • Molcho, S. (2006): ABC der Körpersprache, Ariston, München 

• Reichel, W. and Reulein, D. (2005): Erfolgreiche Musterbewerbungen 
und Lebensläufe, Goldmann, München 

• Seifert, J.W. (2004): Visualisieren, Präsentieren, Moderieren, 21st edi-
tion, Gabal Verlag, Offenbach 

 

A-M17.2 Course Mandatory Internship I (Pflichtpraktikum I) 

Lecturers name; con-
tact details please see 
website 

Prof. Dr. Ditmar Hilpert 

Teaching language German 
Credits (ECTS) 15 
Total work load 450 h self-study 
Contact hours per 
week 

None 

Weighting of Grade 
within overall pro-
gramme 

Ungraded 

Learning outcomes  
 

After the successful completion of the first mandatory internship, the students 
should have developed the following competences: 

• Professional competences: To learn to apply the basic knowledge ac-
quired during their studies to simplify practical problems in business 
enterprises or organizations, and to understand better the practical 
relevance of the acquired abstract knowledge.  

• Methodological competences: WIL (Work Integrated Learning) experi-
ence by internship for at least 20 weeks; Learning by Doing 

• Social competences: Insights should be gained into real business is-
sues, and the socio-economic dimensions of decision-making pro-
cesses should be understood  

• Personal competences: To work in individual departments of a busi-
ness enterprise, organization, or government body, to complete simple 
projects, or parts of projects, under supervision, to report and/or pre-
sent project results to management responsible for the project or the 
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department. Involvement in operational or organizational work pro-
cesses.  

Course specific contri-
butions to AoL learning 
objectives 

LG2: To learn to apply the basic knowledge acquired during their studies to 
simplify practical problems in international business enterprises or organiza-
tions, and to understand better the practical relevance of the acquired ab-
stract knowledge // LG3: to work in individual departments of a business en-
terprise, organization, or government body, to complete simple projects, or 
parts of projects, under supervision // LG4:  to report and/or present project 
results to management responsible for the project or the department. Involve-
ment in operational or organizational work processes.   

Contents/ Indicative 
syllabus 

Work in individual departments of a business enterprise, organisation, or gov-
ernment body. Independent processing of simple projects, or parts of projects, 
under supervision. Report and/or presentation of project results to manage-
ment responsible for the project or the department. Involvement in operational 
or organisational work processes. Presentations about the internship with re-
gard to tasks and responsibilities for projects assumed, solutions developed 
and knowledge gained in the process. 

Teaching and learning 
methodology 

Learning by doing 

Miscellaneous None 
Indicative reading list n.a. 

 

A-M17.3 Course Colloquium on Mandatory Internship I (Praktikumsnachbereitung I) 

Lecturers name; con-
tact details please see 
website 

Prof. Dr. Günther Reiter 

Teaching language German 
Credits (ECTS) 3 
Total workload  90 h (15 h contact,  75 h self-study) 
Contact hours per 
week 

1 SWS 

Weighting of Grade 
within overall pro-
gramme 

Ungraded for ESB degree; some partner institutions required grade for their 
degree 

Learning outcomes  
 

Concise and structured presentation of tasks assumed or projects carried out 
during the first placement using professional methods. Assessment of learning 
results or knowledge gained during the first placement. Critical analysis of 
work processes and problem-solving methods in the organizational unit in 
which the placement was served and formulation of approaches for improve-
ment.  

• Professional competences: To be able to give a structured presenta-
tion of the projects the students worked on during their internship. To 
show how academic knowledge can be transferred to real problems in 
a company or an organization. Become an idea on structures and pro-
cesses in profit and non-profit organizations. 

• Methodological competence: Transfer academic problem solving meth-
ods and instruments to real problems in business. Structure real prob-
lems/situations in a way to make problem solving instruments and ap-
proaches applicable. Be able to apply project management instru-
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ments to manage simple projects outside the academic world. To sum-
marize the impressions an experiences from a longer work experience 
in a written report, to give an oral presentation on it.  

• Social competences: Improve written and oral communication as well 
as presentation skills. Integrate yourself in a team and work together 
in a team with professionals. Give and receive feedback by experi-
enced colleagues and by managers. 

• Personal competences: To derive personal consequences from the 
work experience in an organization. To become a rough idea on its own 
talents and job perspectives and to communicate it in a clear and 
structured manner. 

Course specific contri-
butions to AoL learning 
objectives 

LG3: Students elaborate on specific tasks and results within their mandatory 
internship and reflect on ethical implications // LG4: Being involved in dedi-
cated projects students learn to apply common managerial concepts 

Contents/ Indicative 
syllabus 

Presentation of their Work Experience Report with the most important insights 
gained in the placement. The report must include information about the organ-
ization, tasks or projects which were carried out, most important work results, 
learning success and suggestions for improvement for the decision-making 
and solution-seeking processes of the organization concerned and follow-up 
tutorial. 

Teaching and learning 
methodology 

Independent formulation, presentation, and tutorial. 

Miscellaneous None 
Indicative reading list n/a 
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Elective Modules (Wahlmodule) 

A-WM1 Second Business Language I (Zweite Wirtschaftssprache I) 

Semester 1 and 2 
Duration of module 2 semesters 
Type of module  Elective 
Courses included in the 
module  

The module is offered ESB-wide for the following languages: English, French 
Spanish and Mandarin. Please refer for more details to the ESB 2nd language 
module book. 
Second Business Language Ia (semester 1) 
Second Business Language Ib (semester 2) 

How frequently is the 
module offered 

Annually 

Admission require-
ments  

None - Written test at the beginning of the student’s studies to determine ini-
tial level. 

Transferability of the 
module to  other pro-
grammes 

As each level offered is based on the levels of the CEFR (Common European 
Framework of Reference for Languages), these modules are transferable to 
any programme following this framework. 

Responsible professor/ 
Module coordinator 

Prof. Dr. Niamh O`Mahony  
Building 17, Room 113, Tel.: 07121 271 3028 
niamh.omahony@reutlingen-university.de 

Total number of ECTS 6 
 

A-WM1.1 Course Second Business Language Ia (Zweite Wirtschaftssprache Ia) 

Lecturers name Prof. Dr. Niamh O`Mahony + seasonal lectures 
Teaching language English, French, Spanish or Chinese (Mandarin).  
Credits (ECTS) 3 
Semester 1 
Total work load 90 h (60 h contact and 30 h self-study // 30 h contact and 60 h self-study for 

English) 
Contact hours per 
week 

4 SWS (2 SWS for English only) 

Examination/ Type of 
assessment 

Continuous assessment + active participation (50%), two-hour written exami-
nation (50%) 

Weighting of Grade 
within overall pro-
gramme 

3/220  

Learning outcomes  
 

After the successful completion of the module the students should have devel-
oped the following competences: 

• Professional competences: Expansion of business vocabulary in the 
given foreign language. Improved oral and written skills in the foreign 
language particularly tailored to business situations. Greater grammar 
knowledge. Insights into specific industrial branches/companies, inter-
cultural insights into the relevant business environment 

• Methodological competences: Presentation skills both individual and 
group. 

mailto:niamh.omahony@reutlingen-university.de


 

Curriculum & Syllabus Handbook 
BSc. International Management  

 

Study year 2017/2018 
Start at ESB Business School 

 
© ESB Business School, Reutlingen University  

 
Page 65 of 109 

 

• Social competences: Improved communication skills (oral and written) 
and ability to work under time pressure in the foreign language in inter-
cultural groups. 

• Personal competences: be equipped to function in a business setting 
in the given foreign language. Level of achievement depends on the 
CEFR levels taken by the individual students. Have a good basis on 
which to build further fluency in the future. 

Course specific contri-
butions to AoL learning 
objectives 

LG1: Classes are held in the target language and are taught in small groups. 
The focus is on students acquiring basic business vocabulary and written skills 
for business communication. 

Contents/ Indicative 
syllabus 

Dependent on individual level of module. The following levels of the Common 
European Framework for Languages (CEF) are offered  

• English: B1-1, B2-1, C1-1 and C1-1 
• French: B1-1 – C1-2 
• Spanish: A1 – C1-2 
• Chinese (Mandarin): A1 – C1-2 

At all levels the content is business related. 
Teaching and learning 
methodology 

Classes are highly interactive and include e.g. role play, group work, presenta-
tions, listening comprehensions, essays, discussions. 

Miscellaneous None 
Indicative reading list Is specific to each level and individual to each teacher. Full details are pro-

vided to students during the first class of each module 
 

A-WM1.2 Course Second Business Language Ib (Zweite Wirtschaftssprache Ib) 

Lecturers name Prof. Dr. Niamh O`Mahony + seasonal lectures 
Teaching language English, French, Spanish or Chinese (Mandarin).  
Credits (ECTS) 3 
Semester 2 
Total work load 90 h (60 h contact and 30 h self-study // 30 h contact and 60 h self-study for 

English) 
Contact hours per 
week 

4 SWS (2 SWS for English) 

Examination/ Type of 
assessment 

Continuous assessment + active participation (50%), two-hour written exami-
nation (50%) 

Weighting of Grade 
within overall pro-
gramme 

3/220  

Learning outcomes  
 

After the successful completion of the module the students should have devel-
oped the following competences: 

• Professional competences: Expansion of business vocabulary in the 
given foreign language. Improved oral and written skills in the foreign 
language particularly tailored to business situations. Greater grammar 
knowledge. Insights into specific industrial branches/companies, inter-
cultural insights into the relevant business environment 

• Methodological competences: Presentation skills both individual and 
group. 
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• Social competences: Improved communication skills (oral and written) 
and ability to work under time pressure in the foreign language in inter-
cultural groups. 

• Personal competences: be equipped to function in a business setting 
in the given foreign language. Level of achievement depends on the 
CEFR levels taken by the individual students. Have a good basis on 
which to build further fluency in the future. 

Course specific contri-
butions to AoL learning 
objectives 

LG1: Classes are held in the target language and are taught in small groups. 
Students build on their business vocabulary and their ability to communicate 
in oral and written form in business situations 

Contents/ Indicative 
syllabus 

Dependent on individual level of module. The following levels of the Common 
European Framework for Languages (CEF) are offered  

• English: B1-2, B2-2 and C1-2 
• French: B1-2 – C1-2 
• Spanish: A2-1 – C1-2 
• Chinese (Mandarin): A1-2 – C1-2 

At all levels the content is business related. 
Teaching and learning 
methodology 

Classes are highly interactive and include e.g. role play, group work, presenta-
tions, listening comprehensions, essays, discussions. 

Miscellaneous None 
Indicative reading list Is specific to each level and individual to each teacher. Full details are pro-

vided to students during the first class of each module 
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A-WM2 Second Business Language II (Zweite Wirtschaftssprache II) 

Semester 4 
Duration of module 1 semester 
Type of module  Elective 
Courses included in the 
module  

The module is offered ESB-wide for the following languages: English, French, 
Spanish and Mandarin. Please refer for more details to the ESB second lan-
guage module book. 

How frequently is the 
module offered 

Annually 

Admission require-
ments  

Successful completion of all core modules in the first year of study and the 
core module Mandatory Internship I except the Colloquium on Mandatory In-
ternship I. 

Transferability of the 
module to  other pro-
grammes 

As each level offered is based on the levels of the CEFR (Common European 
Framework of Reference for Languages), these modules are transferable to 
any programme following this framework 

Responsible professor/ 
Module coordinator 

Prof. Dr. Niamh O`Mahony  
Building 17, Room 113, Tel.: 07121 271 3028 
niamh.omahony@reutlingen-university.de 

Lecturers name  
(contact details please 
see ESB-website) 

Prof. Dr. Niamh O`Mahony + seasonal lectures 

Teaching language English, French, Spanish or Chinese (Mandarin) 
Credits (ECTS) 4 
Total work load  120 h (60 h contact and 60 h self-study //  30 h contact and 90 h self-study 

for English)  
Contact hours per 
week 

4 SWS (2 SWS for English) 

Examination/ Type of 
assessment 

Continuous assessment + active participation (50%), two-hour written exami-
nation (50%) 

Weighting of Grade 
within overall pro-
gramme 

4/220 

Learning outcomes  
 

After the successful  completion of the module the students should have de-
veloped the following competences:  

• Professional competences: Expansion of business vocabulary in the 
given foreign language. Improved oral and written skills in the foreign 
language particularly tailored to business situations. Greater grammar 
knowledge. Insights into specific industrial branches/companies, inter-
cultural insights into the relevant business environment 

• Methodological competences: Presentation skills both individual and 
group. 

• Social competences: Improved communication skills (oral and written) 
and ability to work under time pressure in the foreign language in inter-
cultural groups. 

• Personal competences: be equipped to function in a business setting 
in the given foreign language. Level of achievement depends on the 
CEFR levels taken by the individual students. Have a good basis on 
which to build further fluency in the future. 
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Course specific contri-
butions to AoL learning 
objectives 

LG1: Classes are held in the target language and are taught in small groups. 
After 2 semesters, students are now exposed to more challenging oral and 
written business situations in the target language. The level and complexity 
here depends on the starting level in 1a, but even students who were begin-
ners in sem 1 should have acquired a solid basis by this stage. 

Contents/ Indicative 
syllabus 

Dependent on individual level of module. The following levels of the Common 
European Framework for Languages (CEF) are offered  

• English: B1-3, B2-3 and C1-3 
• French: B1 – C1 
• Spanish: A2-2 – C1 
• Chinese (Mandarin): B1 

At all levels the content is business related. 
Teaching and learning 
methodology 

Classes are highly interactive and include e.g. role play, group work, presenta-
tions, listening comprehensions, essays, discussions. 

Miscellaneous None 
Indicative reading list Is specific to each level and individual to each teacher. Full details are pro-

vided to students during the first class of each module 
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A-WM3 Intercultural Management (Interkulturelles Management) 

Semester 2 
Duration of module 1 Semester 
Type of module  Elective 
How frequently is the 
module offered 

Annually 

Admission requirements None 
Transferability of the 
module to  other pro-
grammes 

None 

Responsible professor/ 
Module coordinator 

Prof. Dr. Christoph Binder  
Building 5, Room 211, Tel.: 07121 2713047 
christoph.binder@reutlingen-university.de 

Lecturers name  
(contact details please 
see ESB-website) 

Dr. Dorothee Kaiser 
 

Teaching language German 
Credits (ECTS) 5   
Total work load  150 h (60 h contact, 90 h self-study) 
Contact hours per week 4 SWS  
Examination/ Type of 
assessment 

Oral presentation of intercultural team work in class (50%) and two-hour writ-
ten examination (50%) 

Calculation of Grade 
within overall pro-
gramme 

5/220 

Learning outcomes  
 

After the successful  completion of the module the students should have de-
veloped the following competences:  

• Professional competences: Acquisition of knowledge about the basic 
management strategies and recent investigation in international con-
texts; students transfer and apply theoretical knowledge to a real-life 
setting; they achieve a deeper understanding of cultural differences 
and regional specifics. They achieve competences mainly in topics as 
leadership skills, intercultural team work, negotiating strategies and 
business behaviour.  

• Methodological competences: Students are able to analyse case stud-
ies and critical incidents in an intercultural context, to apply cultural di-
mensions and theoretical background to real-life settings; they can de-
scribe cultural differences without judging them with the tools of cul-
tural dimensions.   

• Social competences: Students are aware of different values and cul-
tural imprinting; they are able to react in a flexible way in cultural am-
biguous situations; they improve their oral and written communication 
skills; improve their ability to work in teams under time pressure; give 
and receive feedback by fellow students in a structured and construc-
tive manner 

• Personal competences: Students are able to change perspectives and 
modify ethno-centrical judgements about different cultures; they are 
able of self-reflection their own attitudes towards stereotypes, they are 
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able to distinguish between self-perception and the perception of an-
other; they are able to reflect their own intercultural team work. 

Course specific contri-
butions to AoL learning 
objectives 

LG2: Students present in small international teams different countries or re-
gions in a historical, cultural and political approach and deepen their 
knowledge and understanding of cultural differences in the world. // LG3: Stu-
dents analyze several case studies about cultural differences concerning top-
ics like compliance, ethics standards and values (f.i. corruption, gifts and as-
sessment practice) in different countries, understanding that certain values 
and ethics standards change from one culture to the other and in different cor-
porate contexts. // LG4: Students experiment in several role-plays the change 
of perspectives and the cultural interpretation of conflict situations and prac-
tice different communication and problem solving skills. 

Contents/ Indicative syl-
labus 

The course aims at providing students with the competences required to ana-
lyse international business and organizational cultural differences within and 
between organizations. The students will learn to identify challenges in cross-
cultural management and different ways to approach them. The focus of this 
elective is on the behavioural and communicational aspects of intercultural 
management. For example: the changing role of the global manager, cross-cul-
tural dimension of decision-making in the context of post mergers, cross-cul-
tural communication and negotiation, dealing with customers in different parts 
of the world, working in an international team or project and dealing with inter-
national mobility and expatriation issues. 
At the conclusion of this elective, the students will be able to apply methods of 
intercultural management for the analysis of case studies, to differentiate in 
their own communicational behaviour depending on the cross-cultural setting, 
to integrate their knowledge of intercultural management into their basic 
knowledge of the different subjects in general economics and to systemize 
and present in an objective form cultural differences and business behaviour.  

Teaching and learning 
methodology 

Variation of different learning methodology: lectures about basic theories, in-
tercultural team work, analysis of case studies, presentation of the students, 
very interactive elements with practical exercises, games of cultural simula-
tion, role plays  

Miscellaneous Guest lectures of invited managers about their international management ex-
perience  

Indicative reading list • Bolten, J. (2007): Einführung die Interkulturelle Wirtschafskommunika-
tion, Vandenhoeck & Ruprecht, Göttingen 

• Chhokar, J. S., Brodbeck, F.C, House, R. J. (eds.) (2007): Culture and 
Leadership across the World: The GLOBE Book of In-Depth Studies of 
25 Societies, Lawrence Erlbaum Associates, Mahwah, New Jersey, 
London 

• Emrich, C. (2011): Interkulturelles Management. Erfolgsfaktoren im 
globalen Business, Kohlhammer, Stuttgart 

• Engelen, A. and E. Tholen (2014): Interkulturelles Management, Schäf-
fer-Poeschel, Stuttgart 

• Gesteland, R., (2005): Cross-cultural Behavior. Negotiating, Selling, 
Sourcing, and Managing Across Cultures, Business School Press, Ko-
penhagen  

• Gutjahr, L. and C. Nesgen, (2009): Internationale Projekte leiten, 
Haufe, Freiburg/Berlin/München 
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• Haller P.M. and U. Nägele (2013): Praxishandbuch interkulturelles Ma-
nagement: der andere Weg: affektives Vermitteln interkultureller Kom-
petenz, Springer Gabler, Wiesbaden 

• House, R.J., Hanges, P., Javidan J., M., Dorfman P.W., Gupta, V. (eds.) 
(2004): Culture, Leadership, and Organizations: The Globe Study of 62 
Societies, Sage Publications, Thousand Oaks 

• Koch, E., (2012): Interkulturelles Management: für Führungspraxis, 
Projektarbeit und Kommunikation, UVK-Verlags-Gesellschaft, Konstanz 

• Podsiadlowski, A. (2004): Interkulturelle Kommunikation und Zusam-
menarbeit. Interkulturelle Kompetenz trainieren. Mit Übungen Fallbei-
spielen, Vahlen, München 

• Rothlauf, J. (2014): Interkulturelles Management. Mit Beispielen aus 
Vietnam, China, Japan, Russland und den Golfstaaten, Oldenbourg, 
München 

• Schroll-Machl, S. (2013): Die Deutschen- Wir Deutsche. Fremdwahr-
nehmung und Selbstsicht im Berufsleben, Vandenhoeck & Ruprecht, 
Göttingen 
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A-WM4 International Negotiations (Internationale Verhandlungsführung) 

Semester 2 
Duration of module 1 Semester  
Type of module  Elective 
How frequently is the 
module offered 

Annually 

Admission requirements
  

None 

Transferability of the 
module to other pro-
grammes 

None 

Responsible professor/ 
Module coordinator 

Prof. Dr. Arjan Kozica 
Building 5, Room 208, Tel.: 07121-217 3134  
Arjan.kozica@reutlingen-university.de 

Lecturers name  
(contact details please 
see ESB-website) 

Prof. Dr. Nello Gaspardo  
 

Teaching language English 
Credits (ECTS) 5 
Total work load  150 h (60 h contact, 90 h self-study) 
Contact hours per week 4 SWS, blocked within one week 
Examination/ Type of 
assessment 

Three or maximum four people form a group, prepare and simulate an interna-
tional negotiation with a professor and one assistant.  
Preparation time: 60 min.; Examination time: 60 min. 
Examination description 

• Preparation: The group has to prepare the simulation with the professor 
and one assistant. Students have to understand the content of the case, 
the cultural situation and main goals of the examination. They have to 
create an offering company, assigning a specific role to each partici-
pant, developing a suitable strategy and finally to prepare a business 
negotiation.  The major target of the preparation is creating a homoge-
neous group, showing social competence and professional skills 

• Examination: Students have to inform, convince and persuade the pro-
fessor and his/her assistant by presenting the company, the negotiation 
strategy in a persuasive way under consideration of particular intercul-
tural situation. Students have to underline their professional compe-
tence, international awareness, apply the appropriate negotiation tools 
and tactics and finally appearing compact, brilliant and convincing by 
responding and arguing. They have to respect their own functions, inte-
grate their arguments in the global strategy 

Weighting of Grade 
within overall pro-
gramme 

5/220 

Learning outcomes  
 

International business, especially where prolonged business negotiations are 
involved, is fraught with difficulties. Apart from practical and technical problems, 
national psychology and cultural characteristics frequently interfere during the 
communicative approach between business people. Equally important are busi-
ness etiquette and cultural awareness. 
Main goals: 
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• Knowledge: Participants will acquire and apply theoretical and method-
ological knowledge on negotiation techniques. Knowing how to achieve 
goals under consideration of the given situation, communication cli-
mate and balance of power between negotiators. Including the major 
interests of all negotiators to adapt the most appropriate communica-
tion technique.   

• Professional competences: Participants will learn to behave in a profes-
sional attitude and behaviour in an international context. Students will 
learn how to apply the main negotiation tools, the appropriate tactics 
and negotiation techniques. 

• Methodological competences: Students will train to choose and apply 
their communicative approach using attentive listening technique, ob-
serving behaviour – verbal and nonverbal cues - of the counterpart and 
employing the most suitable negotiation methodology 

• Social competences: The negotiation is a social interaction per se. Par-
ticipants will acquire a show a strong social awareness in intercultural 
situations.  Communicating, negotiating and acting with people of differ-
ent cultural background, different values, attitude and behaviour, men-
tality, language, rituals, etiquette and communicative approach. Stu-
dents will get familiar with different ways to establish relationship and 
doing business. 

• Personal competences: Developing personal ability to understand and 
negotiate successfully with international business partners. Employing 
social competence and intercultural awareness to appear professional, 
acting determined and competent. 

Course specific contri-
butions to AoL learning 
objectives 

LG 2: Students demonstrate empathy, intercultural awareness as well as un-
derstanding of verbal and nonverbal language in different countries applying 
different negotiation techniques in short business cases. // LG 4: Within au-
thentic business cases, students understand and successfully apply major ne-
gotiation techniques to both achieve business goals and establish good and 
trustworthy relationships with business partners. 

Contents/ Indicative syl-
labus 

Introduction to negotiation: setting goals, understanding power-relation be-
tween negotiators, choosing the appropriate communicative skills. The three 
main negotiation styles: dominant, weak and balanced negotiation.  
Intercultural negotiation - main goals of negotiation: deal/contract-oriented vs. 
relationship oriented. Negotiation attitude: win/lose or win/win. Personal style: 
informal or formal. Communicative approach: direct/expressive vs. indirect/re-
served language and behaviour. Major sources of conflict of intercultural com-
munication: verbal, para verbal, nonverbal. Cultural physical distances among 
people. Sensitivity to time: high or low. Form of agreement: specific or general. 

Teaching and learning 
methodology 

Interactive, case simulations, individual homework and group work. 

Indicative reading list A tailor-made manuscript will be distributed. 
• Croach, N. (2004): Mexicans & Americans: Cracking the Cultural Code. 

Nicolas Brealey Publishing, London 
• Fisher, R.; Shapiro, D. (2006): Beyond reason. Using Emotions as You 

Negotiate. Random House Business Books, London 
• Gesteland, R. (1999): Cross-Cultural Business Behavior. Copenhagen 

Business School Press, Copenhagen 
• Hofstede, G. (2006): Culture and Organizations; Intercultural Coopera-

tion and its Importance for Survival, Profile Books, London 
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• Levine, R. (1997): Geography of Time. Basic Books, New York 
• Lewis, R., D. (2006): When Cultures Collide. A Major New Edition Of 

The Global Guide. Nicholas Brealey, London 
• Schroll-Machl, S. (2005): Doing Business with Germans. Their Percep-

tion. Our Perception. 2nd Edition, Vandenhoeck & Ruprecht, Göttingen 
• Rothlauf, J. (2009): Interkulturelles Management, 3rd edition, Olden-

burg, München 
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A-WM5 Business Law I (Wirtschaftsrecht I) 

Semester 1 
Duration of module 1 Semester 
Type of module  Elective 
How frequently is the 
module offered 

Annually 

Admission requirements
  

None 

Transferability of the 
module to  other pro-
grammes 

None 

Responsible professor/ 
Module coordinator 

Prof. Dr. Jürgen Schulze 
Building 5, Room 221a, Tel.: 07121 271 3003 
juergen.schulze@reutlingen-university.de 

Teaching language German 
Credits (ECTS) 5   
Total work load  150 h (60 h contact, 90 h Self-Study) 
Contact hours per week 4 SWS 
Examination/ Type of 
assessment 

Two-hour written examination (100%) 

Weighting of Grade 
within overall pro-
gramme 

5/220 

Learning outcomes  
 

After the successful  completion of the module the students should have de-
veloped the following competences: 

• Professional competences: identify and formulate basic legal issues 
that apply to the facts of a given case 

• Methodological competences: basic understanding of the steps of 
finding legal decisions; basic knowledge of legal research 

• Social competences: accepting dissenting/opposing opinions; refine 
oral and written communication skills 

• Personal competences: promote fairness and justice by recognizing 
and addressing legal dilemmas and generating alternative solutions 

Course specific contri-
butions to AoL learning 
objectives 

LG 3: Students learn to identify and formulate basic legal issues in the field of 
general German civil law. In some cases students are asked to examine legal 
solutions with respect to fairness and justice. 

Contents/ Indicative syl-
labus 

Introduction, legal transactions, contract law, impairment of the performance 
of an obligation and consumer protection. 

Teaching and learning 
methodology 

Interactive lectures and case studies. 

Indicative reading list • Textbook BGB 
Recommendations will be given at the beginning of the course, e.g.,:  

• Führich, E. (2014): Wirtschaftsprivatrecht, Privatrecht, Handelsrecht, 
Gesellschaftsrecht, 12th edition, Vahlen, München 
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A-WM6 Business Law II (Wirtschaftsrecht II) 

Semester 4 
Duration of module 1 Semester 
Type of module  Elective 
How frequently is the 
module offered 

Annually 

Admission requirements
  

Successful completion of all core modules in the first year of study and the 
core module Mandatory Internship I except the Colloquium on Mandatory In-
ternship I 

Transferability of the 
module to  other pro-
grammes 

None 

Responsible professor/ 
Module coordinator 

Prof. Dr. Jürgen Schulze 
Building 5, Room 221a, Tel.: 07121 271 3003 
juergen.schulze@reutlingen-university.de 

Teaching language German 
Credits (ECTS) 5   
Total work load  150 h (60 h contact; 90 h self-study) 
Contact hours per week 4 SWS 
Examination/ Type of 
assessment 

Two-hour written examination (100%) 

Weighting of Grade 
within overall pro-
gramme 

5/220 

Learning outcomes  
 

After the successful  completion of the module the students should have de-
veloped the following competences: 

• Professional competence: identify and formulate basic legal issues 
that apply to the facts of a given case 

• Methodological competences: basic understanding of the steps of 
finding legal decisions; basic knowledge of legal research 

• Social competences: accepting dissenting/opposing opinions; refine 
oral and written communication skills 

• Personal competences: promote fairness and justice by recognizing 
and addressing legal dilemmas and generating alternative solutions 

Course specific contri-
butions to AoL learning 
objectives 

LG 3: Students learn to identify and formulate basic legal issues in the field of 
German commercial and company law.  

Contents/ Indicative syl-
labus 

Civil law, commercial law, company law and optional introduction to labour 
law. 

Teaching and learning 
methodology 

Interactive lectures and case studies. 

Indicative reading list • Textbook BGB, HGB 
Recommendations will be given at the beginning of the course, e.g.,:  

• Führich, E. (2014): Wirtschaftsprivatrecht, Privatrecht, Handelsrecht, 
Gesellschaftsrecht, 12th edition, Vahlen, München 
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A-WM7 Labour Law I (Arbeitsrecht I) 

Semester 4 
Duration of module 1 Semester 
Type of module  Elective 
How frequently is the 
module offered 

Annually 

Admission requirements
  

Successful completion of all core modules in the first year of study and the 
core module Mandatory Internship I except the Colloquium on Mandatory In-
ternship I 

Transferability of the 
module to  other pro-
grammes 

None 

Responsible professor/ 
Module coordinator 

Prof. Dr. Jürgen Schulze 
Building 5, Room 221a, Tel.: 07121 271 3003 
juergen.schulze@reutlingen-university.de 

Teaching language German 
Credits (ECTS) 5   
Total work load  150 h (60 h contact, 90 h self-study) 
Contact hours per week 4 SWS 
Examination/ Type of 
assessment 

Two-hour written examination 

Weighting of Grade 
within overall pro-
gramme 

5/220 

Learning outcomes  
 

After the successful  completion of the module the students should have de-
veloped the following competences: 

• Professional competences: identify and formulate basic legal issues 
that apply to the facts of a given case 

• Methodological competences: basic understanding of the steps of 
finding legal decisions; basic knowledge of legal research 

• Social competences: accepting dissenting/opposing opinions; refine 
oral and written communication skills 

• Personal competences: promote fairness and justice by recognizing 
and addressing legal dilemmas and generating alternative solutions 

Course specific contri-
butions to AoL learning 
objectives 

LG 3: Students learn to identify and formulate basic legal issues in the field of 
German labour law. Especially precarious employment relations are examined 
in accordance with ethical criteria. 

Contents/ Indicative syl-
labus 

Introduction, application of employment, employment contract, compensations 
for damages, secondary workers, termination and works committee. 

Teaching and learning 
methodology 

Interactive lectures and case studies 

Miscellaneous Optional visit to a hearing at the local labour court. 
Indicative reading list • Textbook Labour Law 

Recommendations will be given at the beginning of the course, e.g.:  
• Senne, P. (2014): Arbeitsrecht: Das Arbeitsverhältnis in der betriebli-

chen Praxis, 9th edition, Vahlen, München  
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A-WM8 Business Informatics (Wirtschaftsinformatik) 

Semester 2  
Duration of module 1 Semester  
Type of module  Elective (recommended for some students in the German-US link)  
How frequently is the 
module offered 

Annually 

Admission requirements
  

None 

Transferability of the 
module to  other pro-
grammes 

None 

Responsible professor/ 
Module coordinator 

Prof. Dr. Werner Glaser 
Geb. 17, Raum 015, Tel.: 07121 271 3048 
werner.glaser@reutlingen-university.de 

Teaching language German 
Credits (ECTS) 5  
Total work load  150 h (60 h contact, 90 h self-study) 
Contact hours per week 4 SWS  
Examination/ Type of 
assessment 

Project 

Weighting of Grade 
within overall pro-
gramme 

5/220  

Learning outcomes  
 

After the successful completion of the module the students should have devel-
oped the following competences:  

• Professional competences: Understanding data base management 
systems; Developing of database systems; Using spreadsheets in con-
trolling 

• Methodological competences: Transfer and apply theoretical 
knowledge to practical experience; Working with case studies (devel-
oping a database using data base management systems; solving busi-
ness problems using spreadsheets) 

• Social competences: Improving oral and written communication skills 
as well as ability to work in teams under time pressure; Presentation 
skills; Working in  project teams 

• Personal competences: Ability to understand and evaluate the im-
portance  and possibilities of data base management systems and 
spreadsheet programs 

Course specific contri-
butions to AoL learning 
objectives 

LG4: The students learn how to solve business problems by using logical, 
mathematical and conceptual approaches of spreadsheet and/or database 
technique. They learn how to handle and to analyse data in different fields of 
applications. 

Contents/ Indicative syl-
labus 

Solving business problems using Excel  
Developing and Implementing a Relational Data Base System 

Teaching and learning 
methodology Lectures, projects and case studies 

Indicative reading list Presented in first class on outline     

mailto:werner.glaser@reutlingen-university.de
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A-WM9 Integrated Management (Ganzheitliches Management) 

Semester 2 or 4 (depending on time table) 
Duration of module 1 Semester 
Type of module  Elective 
How frequently is the 
module offered 

Annually 

Admission requirements Successful completion of all core modules in the first year of study and the 
core module Mandatory Internship I except the Colloquium on Mandatory In-
ternship I 

Transferability of the 
module to  other pro-
grammes 

None 

Responsible professor/ 
Module coordinator 

Prof. Dr. Konstantin Theile 
Konstantin.theile@reutlingen-university.de 

Teaching language German  
Credits (ECTS) 5 
Total work load  150 h (60 h contact, 90 h self-study) 
Contact hours per week 4 SWS 
Examination/ Type of 
assessment 

Five term papers during the semester 

Weighting of Grade 
within overall pro-
gramme 

5/220 

Learning outcomes  
 

After the successful completion of the module the students should have devel-
oped the following competences  
• Professional competences: understand social systems as complex multidi-

mensional and non-linear systems, which can be design as cybernetic sys-
tems. Critically discuss the relevance and limitations of management mod-
els, tools and theories. 

• Methodological competences: develop complex examples of social sys-
tems based on systems theory, cybernetic and other methods and apply 
theoretical knowledge to a real-life setting 

• Social competences: refine their oral and written communication skills; im-
prove their ability to work in teams under time pressure; give and receive 
feedback by fellow students in a structured manner 

• Personal competences: to question methods, tools and theories and learn 
to see social and economic reality different 

Course specific contri-
butions to AoL learning 
objectives 

LG 3: In the students presentations the ethical implications must be ad-
dressed and discussed. // LG 4: Based on the lectures, small international 
student teams analyze, discuss, and propose holistic solution on topics fo-
cused on/related to management by applying system theory and cybernetics, 
chaos theory, fractal geometry, fuzzy logic, etc. and topics such as the limits to 
growth, strategic management, leadership, teamwork and ethics. 

Contents/ Indicative syl-
labus 

Systems theory, cybernetics, networks, the limits of growth, different models of 
thinking, chaos theory, fractal geometry, other theories, strategic management 
and dynamic management systems 

Teaching and learning 
methodology 

Interactive lectures in seminar style, individual and group presentations. 
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Indicative reading list In-depth reading: 
• Rüegg-Stürm, J. (2003) : Das neue St. Galler Management-Modell. 2nd 

edition, Haupt, Bern 
• Von Bertalanffy, L. (1988): General System Theory, George Brazillar, 

New York 
• Schwaninger, M. (1994): Management-Systeme, Campus, Frankfurt/ 

Main 
• Kaufmann, M. (2007): Der Baum der Kybernetik, ProEval, Dornbirn 
• Brandes, U., Erlebach, T. (Eds.) (2005): Network Analysis: Methodologi-

cal Foundations, Springer, Berlin 
• Vester, F. (2007): Die Kunst, vernetzt zu denken. Ideen und Werkzeuge 

für einen neuen Umgang mit Komplexität, 6th edition, dtv, München  
• Vester, F. (2002): Neuland des Denkens - Vom technokratischen zum 

kybernetischen Zeitalter, dtv, München  
• Meadows, D.L., Meadows, D.H., Randers, J. (2004): Limits to growth: 

the 30-year update, Chelsea Green, White River Junction VT   
• Malik, F. (2008): Strategisches Management komplexer Systeme, 10th 

edition, Haupt, Bern 
• Ulrich, P. (1998): Integrative Wirtschaftsethik, 2nd edition, Paul Haupt, 

Bern, Stuttgart, Wien 
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A-WM10 International Service Management (Dienstleistungsmanagement) 

Semester 2 
Duration of module 1 semester 
Type of module  Elective 
How frequently is the 
module offered 

Annually 

Admission requirements None 
Transferability of the 
module to other pro-
grammes 

None 

Responsible professor/ 
Module coordinator 

Prof. Dr. Marco Schmäh 
Building 5, Room 213a, Tel.: 07121 271 3018 
marco.schmaeh@reutlingen-university.de 

Teaching language German 
Credits (ECTS) 5 ECTS 
Total work load  150 h (60 h contact, 90 h self-study ) 
Contact hours per week 4 SWS   
Examination/ Type of 
assessment 

Two hour written examination (50%) and seminar paper (50%) 

Weighting of Grade 
within overall pro-
gramme 

5/240 

Learning outcomes  
 

After the successful  completion of the module the students should have de-
veloped the following competences  

• Professional competences: critically discuss the relevance and suc-
cess factors of services management for different business models; re-
capitulate and apply the value based selling concept in complex busi-
ness to business sales situations; understand the importance of calcu-
lating and capturing the value of a b2b service solution 

• Methodological competences: develop a pricing/negotiation strategy; 
synthesize complex information for an executive C-level sales presen-
tation; transfer and apply theoretical sales knowledge to real-life busi-
ness cases 

• Social competences: refine their oral communication skills; improve 
their ability to work in small teams under time pressure in order to 
solve a given complex sales situation; give and receive feedback by fel-
low students in a structured manner 

• Personal competences: develop the ability to think and act proactively 
as well as customer oriented; understand and reflect the own person-
ality and try to decode the personality of other persons 

Course specific contri-
butions to AoL learning 
objectives 

LG 4: Students explore core drivers of service processes and learn the value 
based selling concept. They learn what consequences on sales processes de-
rive from the special characteristic of the service product. They construct a 
team paper for a specific B2B sales problem and present it to the class. 

Contents/ Indicative syl-
labus 

The students learn how to apply the sales of services to B2B markets. So they 
are able to give value for the offered solution to the customer in B2B markets. 
They are able to derive which values are critical for customer service solutions. 
With the use of CRM tools they know how to set up such a database and to fill 
it with the core content for sales processes. 
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They learn how to apply the new institutional economics to the sales process, 
which means they are able to systematically present value information to the 
customer. 
The students learn to apply the blueprinting process. They learn how to design 
and optimize service processes in B2B markets. 
Moreover, they learn how to structure knowledge within the service sales pro-
cesses. At the end of the day they analyze the customer needs and base their 
sales presentation and negotiation on sales theory. 
Within the course they learn how to apply motivation theories to motivate and 
bind the sales force. 
Finally they get to know their own personality profile with the latest methodol-
ogy. So they learn about their personality and their impact on others. 

Teaching and learning 
methodology 

Lecture, case studies, role playing, group work and videos. 

Miscellaneous Guest lectures who are top sales trainers or chief sales officers. 
Indicative reading list A reading list is given and contains the relevant literature of the course e.g. 

• Backhaus, K., Voeth, M. (2007): Industriegütermarketing,  8th edition, 
Vahlen, München  

• Belz, C., Bieger, T. (2006): Customer Value, 2nd edition, Moderne In-
dustrie, Landsberg am Lech, 

• Belz, M. , Reinhold, M. (2002): Internationales Vertriebsmanagement 
für Industriegüter, Ueberreuter, Berlin 

• Bußmann, W., Zupancic, D. (2008): Verkaufen von Profi zu Profi, Mo-
derne Industrie, Landsberg am Lech, 

• Caldini, R. (2003): Die Psychologie des Überzeugens, 3rd edition, Huber 
Hans, Bern 

• Kleinaltenkamp, M., Saab, S. (2009): Technischer Vertrieb, Springer, 
Berlin 

• Malik, F. (2004) : Führen, Leisten, Leben, Campus, Frankfurt/Main 

• Schmäh, Marco: Spitzenverkäufer und Value Selling - Anforderungen  
aus Kundensicht; in: Marketing Review St. Gallen,  3-2008, S. 38-42 

• Schmäh, Marco; Kirchherr, Matthias: Leistung Preis-Wert verkaufen, 
in: Absatzwirtschaft, 11/2006, S. 56-58 

• Schmäh, Marco: Durchgängiges Value Based Marketing als Werttreiber 
im Systemgeschäft, in: THEXIS, Juli 2006, S. 38-42 

• Schmäh, Marco; Stark, Heinz: Value Based Selling II(Arbeitspapier) 

• Zosso, J. P. (2004): Erfolgreich Verkaufen als Kleinunternehmer, 
Signum, Hamburg 
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A-WM11 Lean Management (Lean Management) 

Semester 4 (not offered due to sabbatical) 
Duration of module 1 Semester  
Type of module  Elective (recommended for some students in the German-US link) 
How frequently is the 
module offered 

Annually 

Admission requirements
  

Successful completion of all core modules in the first year of study and the 
core module Mandatory Internship I except the Colloquium on Mandatory In-
ternship I 

Transferability of the 
module to  other pro-
grammes 

None 

Responsible professor/ 
Module coordinator 

Prof. Dr. -Ing. Stephan Höfer 
Building 5, Room 213a, Tel.: 07121 271 5028 
Stephan Hoefer@reutlingen-university.de 

Teaching language German 
Credits (ECTS) 5  
Total work load  150 h, (60 h contact, 90 h self-study)  
Contact hours per week 4 SWS 
Examination/ Type of 
assessment 

Two hour written examination  

Weighting of Grade 
within overall pro-
gramme 

5/220  

Learning outcomes  
 

• Professional competency: After successfully attending this lecture, the 
participants should be able to understand the strong interrelationship 
between the basics of Supply Chain Management including Procure-
ment, Production Management and Distribution, understand the 
strong interrelationship inside the network within a supply chain and 
understand the Lean Philosophy and the Lean Enterprise Management 
strategy and to apply a large variety of tools and techniques to create 
lean value streams within manufacturing and administration 

• Methodological Competency: After successfully attending this lecture, 
the participants should be able to understand how to apply a large va-
riety of tools and techniques to create lean value streams within man-
ufacturing and administration. 

• Social Competency: After successfully attending this lecture, the partic-
ipants should be able to  reflect to which extend their personal behav-
ior, the style of communication and  the way addressing people is a 
key factor for the success of a lean project.  

• Personal Competency: "Lean starts with yourself. If you are not willing 
to question your own behavior, your own way of thinking and your own 
acting, it will be difficult to implement lean thinking in your organiza-
tion." This is one of the key learning outcomes, which the participants 
should have understand after successfully completing this course. 

Course specific contri-
butions to AoL learning 
objectives 

LG 4: In small international teams students analyze, discuss, and solve in 
each lecture business cases with lean tools and techniques. At the end of the 
course, students are confronted with a holistic business case. It is their task to 
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apply both, lean administration and lean manufacturing to developed a con-
cept to optimize a holistic supply chain based on lean principles. 

Contents/ Indicative syl-
labus 

Supply Chain Management, Production Management, Logistics, Lean Enter-
prise Management, Lean Manufacturing, Lean Administration and Supply 
Chain Optimization.  

Teaching and learning 
methodology 

Seminar style teaching with integrated case studies. 
After getting the theoretical background, the students will apply the learned 
subject in exercises and business cases. 
At the end of the course, it is the task of the students to act as consultants 
and to provide a concept for a holistic supply chain optimization. Therefore, all 
topics discussed before must be applied. 

Miscellaneous None 
Indicative reading list • Chiarini, A. (2013): Lean Organization: from the Tools of the Toyota Pro-

duction System to Lean Office. Springer Verlag 
• Goldratt, E. M., Cox, J. (2004): The Goal- A process of ongoing improve-

ment. 20th Anniversary Edition. The North River Press, Great Barring-
ton, MA,USA 

• Lunau, S. (2012): Six Sigma & Lean Toolset, 3. Auflage, Springer Verlag 
• May, C.; Schimek, P. (2008): Total Productive Management: Grundla-

gen und Einführung von TPM - oder wie Sie Operational Excellence er-
reichen, CETPM Publishing, Ansbach 

• Meier, D., Liker, J. (2007):  Der Toyota Weg. Finanzbuchverlag, Mün-
chen  

• Regber, H., Zimmermann, K. (2007): Change Management in der Pro-
duktion. MI Fachverlag Landsberg 

• Smalley, A. (2005): Produktionssysteme glätten: Anleitung zur Lean 
Production nach dem Pull-Prinzip - angepasst an die Kundennach-
frage, Lean Enterprise Institute, Aachen 

• Womack, J. P., Jones, D. T. (2003): Lean Thinking – Banish Waste and 
Create Wealth in Your Corporation, B&T, 2 Rev Upd, Deutsche 
Übersetzung: Womack, J. P., Jones, D. T. (2004): Lean Thinking – Bal-
last abwerfen, Unternehmensgewinne steigern, Campus, Frank-
furt/Main  
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A-WM12 Project Management Basics (Grundlagen Projektmanagement) 

Semester 2 
Duration of module 1 semester  
Type of module  Elective 
How frequently is the 
module offered 

Annually   

Admission requirements
  

Successful completion of all core modules in the first year of study and the 
core module Mandatory Internship I except the Colloquium on Mandatory In-
ternship I 

Transferability of the 
module to  other pro-
grammes 

None 

Responsible professor/ 
Module coordinator 

Prof. Dr. Petra Kneip  
Building 5, Office 5-207, Phone: 07121 271 3022 
Petra.Kneip@reutlingen-university.de 

Teaching language German 
Credits (ECTS) 5  
Total work load  150 h (60 h contact, 90 h self-study)  
Contact hours per week 4 SWS  
Examination/ Type of 
assessment 

Two-hour written examination and student project 

Weighting of Grade 
within overall pro-
gramme 

5/220 

Learning outcomes  
 

After the successful  completion of the course the students  
• are acquainted with a broad basic overview of project management 

principles and practices according to the “Project Management Body 
of Knowledge” (following the Project Management Institute)  

• know how to plan, lead and implement small and medium size projects 
• have experienced the complexity in projects by applying their theoreti-

cal knowledge to accomplish a project task during the semester.  
• have increased their ability to function effectively in a project team ei-

ther as project team member or project manager. 

Course specific contri-
butions to AoL learning 
objectives 

LG4: Students develop their problem-solving skills by applying project manage-
ment methods and tools to a real business project.  

Contents/ Indicative syl-
labus 

This course is intended to be an introduction into the field of project manage-
ment.  
The course will familiarize participants to project management standards. It 
will be conducted as a practical, hands-on workshop that emphasizes discus-
sion and exercises. Participants will get the opportunity to practice by accom-
plishing a project task during the semester. 
Course delivery strategy includes: define concepts, explain tools/techniques, 
practice tools/techniques, discuss & review and transfer to assigned project. 
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Content of theoretical part: introduction to project management, project 
phases, life cycles & knowledge areas, defining the project, the project man-
ager and the project team, planning the project, monitoring and controlling the 
project and closing their project.  

Teaching and learning 
methodology 

The methods employed to achieve course objectives include: class lectures, 
highlighting critical course material, reading assignments and transfer: apply-
ing theoretical knowledge to an existing project task.  

Miscellaneous Guest speaker 
Indicative reading list Required reading: 

• Schmid, P., (2014): Praxiskurs Projektmanagement. 6th edition, Wahl-
halla Wirtschaft, Regensburg 

In-depth reading: 
• DeMarco , T. (1998): Der Termin: Ein Roman über Projektmanage-

ment, Hanser, München   
• Litke, H.-D. (2017): Projektmanagement: Methoden, Techniken, Ver-

haltensweisen. 6th edition, Hanser, München 
• PMI ed., (2013): A Guide to the Project Management Body of 

Knowledge,  5th edition, PMI Inc., Newton Square     
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A-WM13 Technology and Management Projects (Technik und Management Projekte) 

Semester 2 

Duration of module 1 Semester 

Type of module  Elective  (recommended for some students in the German-US link) 

How frequently is the 
module offered 

Yearly 

Admission requirements None 

Transferability of the 
module to  other pro-
grammes 

None 

Responsible professor/ 
Module coordinator 

Prof. Dr. Albrecht Oehler 
Building 17, room 007, Tel.: 07121 271 5011 
albrecht.oehler@reutlingen-university.de 

Teaching language German 

Credits (ECTS) 5 

Total work load  150 h (60 h contact, 90 h self-study)  

Contact hours per week 4 SWS 

Examination/ Type of 
assessment 

Assessment of laboratory (40%), term paper (30%) and presentation (30%) 

Weighting of Grade 
within overall pro-
gramme 

5/220 

Learning outcomes  
 

After the successful completion of the module the student should have devel-
oped the following competences: 

• Professional competences: the students should be able to work inde-
pendently on a technical topic (e.g. communication networks, identifi-
cation systems etc.). Understand and analyze the context and present 
the results in a comprehensive way to an audience. 

• Methodological competences: the students have to build teams for a 
technological project. In this project we have normally technical and 
economical skills, so the way of working is here quite different com-
pared to an economical topic. The students investigate a topic and draft 
an application form for a research project in the area of communication 
technologies. To achieve this, the planned research work has to be struc-
tured e.g. by mile stones, deliverables, budgets etc using project manage-
ment. 

• Social competences: The teamwork, which is directed by the academic 
staff, is a very essential part of a successful progress in the given time 
slot to realize the project.  

• Personal competences: built the bridge between the technological and 
the economic sight.  
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Course specific contri-
butions to AoL learning 
objectives 

LG 3: In the students presentations of the project the ethical implications of 
the project design must be addressed and discussed. // LG 4: Based on the 
lecture, teams with two students exercise practical work in the laboratory, 
providing insight into engineering aspects. In addition small international stu-
dent teams create one or more Technology Projects by developing a research 
project application. This includes an analysis of the status quo, the research 
question, a project plan with milestones and financing issues. 

Contents/ Indicative syl-
labus 

Interdisciplinary and methodological competencies should be imparted to ena-
ble the students in handling complex topics and complex systems. 

Teaching and learning 
methodology 

Lectures, laboratory and teamwork, which is directed by the lecturer.  
Students will be prepared by lectures for the following laboratory: 
Basics in Electronics, Identification Systems (RFID) and Communication sys-
tems (WiFi-Systems). 

Miscellaneous Laboratory 

Indicative reading list • Hagmann, G. (2013): Grundlagen der Elektrotechnik, AULA-Verlag, 
Wiebelsheim, p. 1-45 

 
Additional notes will be provided in class  
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A-WM14 Legal Frameworks for International Management (Internationales 
Wirtschaftsrecht) 

Semester 2 
Duration of module 1 Semester 
Type of module  Elective 
How frequently is the 
module offered 

Annually   

Admission requirements
  

None 

Transferability of the 
module to  other pro-
grammes 

None 

Responsible professor/ 
Module coordinator 

Prof. Dr. Markus Conrads 
Building 17, Room 013, Tel.: 07121 271 3080 
markus.conrads@reutlingen-university.de  

Teaching language German 
Credits (ECTS) 5   
Total work load  150 h (60 h contact, 90 h self-study) 
Contact hours per week 4 SWS 
Examination/ Type of 
assessment 

Presentation (100%)  

Weighting of Grade 
within overall pro-
gramme 

5/220  

Learning outcomes  
 

After the successful completion of the module the student should have devel-
oped the following competences: 
• Professional competences: identify and apply appropriate international 

agreements (international treaties/protocols) for the drawing up of interna-
tional contracts; identify and apply the local regulations in order to de-
velop/manage corporations in a foreign country 

• Methodological competences: analyze topics of an area of business they 
are not familiar with – and law is such an area; summarize their results of 
research for a layman 

• Social competences: be open for the proposals of potential contract part-
ners and react on them appropriately 

• Personal competences: gain an understanding of and be able to apply eth-
ical theories to managerial decision-making 

Course specific contri-
butions to AoL learning 
objectives 

LG3: During the course students coming from different countries compare in a 
seminar paper different legal systems with each other 

Contents/ Indicative syl-
labus 

The lecture International Law gives an overview of international mercantile 
and business law. Conflict of laws, international civil procedure, CISG, 
INCOTERMS, forms of credit, construction and building contracts. The lectures 
are combined with case studies reviewing legal perspectives of international 
business activities. 
Block 1: Common Law and Civil Law 
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Structure of German Civil Code as an example for a civil law system: A compar-
ative view. History of English Law and Legal Method. 

Block 2: CISG 

CISG as source of international unified law, content of CISG and legal traditions 
behind the CISG. 

Teaching and learning 
methodology 

Case study oriented lecture.  

Miscellaneous None 
Indicative reading list English Legal History 

• Plucknett, A. (1956): Concise History of the Common Law, 5th edition, 
Boston  

• Pollock, J., Maitland, A. (1968): History of the English Law, 2nd edition, 
Cambridge  

Civil Law 
• English translation of the German Civil Code, §§ 1 to 240 

CISG 
• Bianca, C.M., Bonell, M.J. (1987): Commentary on the International 

Sales Law, Mailand  
• www.cisg-online.ch 
• Construction and Building Contracts 
• FIDIC – Conditions 
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A-WM15 Strategic Topics in International Management (Strategische Themen Internation-
ales Management) 

Semester 4 
Duration of module 1 Semester  
Type of module  Elective  
How frequently is the 
module offered 

Annually 

Admission requirements
  

Successful completion of all core modules in the first year of study and the 
core module Mandatory Internship I except the Colloquium on Mandatory In-
ternship I 

Transferability of the 
module to  other pro-
grammes 

None 

Responsible professor/ 
Module coordinator 

Prof. Dr. Philipp von Carlowitz  
Building 5, Room 210, Tel.: 07121 271 3017 
Philipp.von-carlowitz@reutlingen-university.de 

Teaching language German 
Credits (ECTS) 5  
Total work load  150 h (60 h contact, 90 h self-study) 
Contact hours per week 4 SWS  
Examination/ Type of 
assessment 

Two presentations (50% each) 

Weighting of Grade 
within overall pro-
gramme 

5/220 

Learning outcomes  
 

After the successful completion of the module the students should have devel-
oped the following competences: 

• Professional competences: Deal with complexities of global business 
issues; develop decision making skills 

• Methodological competences: Analytical approach to market entry de-
cisions of companies, management coordination in global business 
context; further develop presentation skills 

• Social competences: Work in teams; deal with controversial business 
situation taking account of various interests 

• Personal competences: Due to role play learn to deal with pressure in 
simulated situation, drive project and team towards goal under time 
pressure. 

Course specific contri-
butions to AoL learning 
objectives 

LG2: In international student teams a Go-to-Market strategy into a sub-Sa-
haran Africa market is developed and graded // LG4: Using a practical busi-
ness case situation students apply existing international business and strate-
gic management concepts to solve a specific business problem (go-to-market) 
and present it in a management style 

Contents/ Indicative syl-
labus 

Presentation of Global business Environment; dealing with globalized business 
environment regarding Sales, Production, Organization/Management;  Case 
Studies on Market Entry Approach and decision (role play); Strategy develop-
ment in a global context. Strong real world and application focus. 

Teaching and learning 
methodology 

Lecture, presentation, role plays, case studies, group work. 
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Miscellaneous Usually approach is based on one industry and one region 
Indicative reading list Presented in first class on outline     
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A-WM16 Business Dutch (Wirtschaftsniederländisch) 

Semester 4 
Duration of module 1 semester 
Type of module  Elective 
Courses included in the 
module  

The module is offered ESB-wide. Please refer for more details to the ESB lan-
guage module book. 

How frequently is the 
module offered 

Annually 

Admission require-
ments  

Successful completion of all core modules in the first year of study and the 
core module Mandatory Internship I except the Colloquium on Mandatory In-
ternship I. 

Transferability of the 
module to  other pro-
grammes 

As each level offered is based on the levels of the CEFR (Common European 
Framework of Reference for Languages), these modules are transferable to 
any programme following this framework 

Responsible professor/ 
Module coordinator 

Prof. Dr. Niamh O`Mahony  
Building 17, Room 008, Tel.: 07121 271 3028 
niamh.omahony@reutlingen-university.de 

Lecturers name  
(contact details please 
see ESB-website) 

N.N. 

Teaching language Dutch 
Credits (ECTS) 5 
Total work load  150 h (60 h contact and 90 h self-study)  
Contact hours per 
week 

4 SWS 

Examination/ Type of 
assessment 

Continuous assessment + active participation (50%), two-hour written exami-
nation (50%) 

Weighting of Grade 
within overall pro-
gramme 

5/220 

Learning outcomes  
 

After the successful  completion of the module the students should have de-
veloped the following competences:  

• Professional competences: Expansion of business vocabulary in the 
given foreign language. Improved oral and written skills in the foreign 
language particularly tailored to business situations. Greater grammar 
knowledge. Insights into specific industrial branches/companies, inter-
cultural insights into the relevant business environment 

• Methodological competences: Presentation skills both individual and 
group. 

• Social competences: Improved communication skills (oral and written) 
and ability to work under time pressure in the foreign language in inter-
cultural groups. 

• Personal competences: be equipped to function in a business setting 
in the given foreign language. Level of achievement depends on the 
CEFR levels taken by the individual students. Have a good basis on 
which to build further fluency in the future. 
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Course specific contri-
butions to AoL learning 
objectives 

LG1: Classes are taught as much as possible in Dutch and in  small groups. 
Students are taught "survival" oral and written skills in Dutch to equip them for 
the transition to NL next semester. 

Contents/ Indicative 
syllabus 

Dependent on individual level of module. The following levels of the Common 
European Framework for Languages (CEF) are offered (please refer to sepa-
rate document for of each level according to CEF) 
At all levels the content is 100% business related. 

Teaching and learning 
methodology 

Classes are highly interactive and include e.g. role play, group work, presenta-
tions, listening comprehensions, essays, discussions. 

Miscellaneous None 
Indicative reading list Is specific to each level and individual to each teacher. Full details are pro-

vided to students during the first class of each module 
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A-WM17 Leadership in a change management process (Leadership in a change manage-
ment process) 

Semester 4 
Type of module  Elective 
How frequently is the 
module offered 

Annually 

Admission requirements Successful completion of all core modules in the first year of study and the 
core module Mandatory Internship I except the Colloquium on Mandatory In-
ternship I 

Transferability of the 
module to other pro-
grammes 

None 

Responsible professor/ 
Module coordinator 

Prof. Dr. Arjan Kozica 
Building 5, Room 208, Tel. 07121 271 3134 
Arjan.kozica@reutlingen-university.de 

Lecturers name  
(contact details please 
see ESB-website) 

Prof. Dr. Nello Gaspardo  
 

Teaching language English 
Credits (ECTS) 5 
Total work load  150 h (60 h contact hours, 90 h self-study) 
Contact hours per week 4 SWS (blocked within one week) 
Examination/ Type of 
assessment 

Oral examination: A group of maximum ten students represents two different 
companies that have to merge to survive on strong competitive market. The two 
groups have to prepare the examination separately, distribute roles and compe-
tence, preparing a power point presentation and a strategy how to merge.  
Duration of the examination: 3 fully hours plus 40 minutes feedback from pro-
fessor. 
Examination description  

• First part: The two groups have to introduce the companies (30 minutes 
each). Participants have to demonstrate their ability do present the sta-
tus quo in a clear, precise and concise form, using visuals such as power 
point in an appropriate way.  

• Second part: After the presentation of the status quo, participating stu-
dents have to know each other personally. Getting together to create a 
personal relationship with the counterpart to overcome stereotypes and 
prejudices. This single participant has to create the prerequisites for a 
long-term tight relationship and trust with the counterpart. 

• Third part: The two companies have to choose the appropriate commu-
nicative approach and arguments to merge. Each student has to apply 
the acquired personal, methodological, personal and social compe-
tence how to merge with a strong competitor. Participants have to show 
how they face controversial topics and find a win-win solution for a 
strong merger. 

• Final feedback from professor (40 minutes) 
Weighting of Grade 
within overall pro-
gramme 

5/220 
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Learning outcomes  
 

Internationally operating companies have entered the global market in order to 
remain competitive to search for new business opportunities. To fulfil these 
tasks companies need leaders. The leadership process involves the use of au-
thority to help determine group or organizational goals, to motivate organiza-
tional members for their work and to influence group dynamic and organiza-
tional culture. 

• Professional competences: Students will learn to discover and improve 
their personal skills, such as communication skills and empathetic ap-
proach in order to motivate and convince colleagues, employees and 
subordinates especially during the change management process. 

• Methodological competences: Students will train to choose appropriate 
arguments to inform, convince – rational process - and persuade – emo-
tional process - interlocutors. They will be able to distinguish and inte-
grate manager’s skills and leader’s attitude and behaviour in changing 
situations. Selecting the methodological and chronological communica-
tive approach according to the goals, situation, personal skills of people 
and organizational goals. 

• Social competences: Leading is primarily a social interaction. Acquiring 
social competence in an intercultural milieu also, represents one of the 
most important targets of this elective. Knowing the partner by improv-
ing listening techniques, using empathy, employing the main elements 
of the emotional intelligence to touch rational understanding and emo-
tions of people.  

• Personal competences: Participants will learn and train to listen atten-
tively, to react ad hoc, to motivate subordinates and colleagues by using 
a persuasive communicative approach. They will learn to apply personal 
skills by improving listening communication, to speak confidently, to mo-
tivate partners by solving conflicts, and overcoming resistance against 
change. Finally students will praxis how to lead challenging people in 
delicate situations such as change management. Developing personal 
skills – charisma – to create followers.   

Course specific contri-
butions to AoL learning 
objectives 

LG2: Students exercise the empathetic approach to understanding emotional 
intelligence in business case scenarios (both individually and in small interna-
tional teams) // LG3. Students become aware of the change management 
process and understand why people resist to it. By applying appropriate tools, 
students learn how to overcome rational and emotional obstacles during deli-
cate change // LG4: Students employ appropriate tools to lead and deal with 
challenging individuals using charisma and a persuasive attitude during differ-
ent stages of change management processes. 

Contents/ Indicative syl-
labus 

One part of the seminar will deal with leadership models. On the basis of dif-
ferent approaches the metaphor of a boat will serve to break down the differ-
ent leadership strategies. A case study, dealing with the merger between two 
equivalents, competing and successful companies with different leadership 
cultures will be the basis of the seminar. Participants will have to find suitable 
ways how to manage the merger, considering mutual interests, different lead-
ership models and ethical principles in a win-win tight cooperation. Partici-
pants will have to select and to employ appropriate arguments according to 
their priorities and to be able to appear persuasive.  

Teaching and learning 
methodology 

Case studies, interactive with continuous simulations, individual homework 
and cooperation in groups. 

Indicative reading list A tailor-made manuscript will be distributed. 
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• Blanchard, K. (2010): Leading at a Higher Level, Blanchard on Leader-
ship and Creating High Performing Organizations, Blanchard Manage-
ment Corporation, New Jersey 

• Brooks, I. (2009): Organizational behaviour – individuals, groups and 
organisation, 4th edition, FT Prentice Hall, Harlow  

• Covey, S.R. (1999): Principle-Centred Leadership, Franklin Covey Co., 
Simon & Schuster, London  

• Dessler, G. (2001): Management – Leading people and organizations 
in the 21st Century, 2nd edition, Prentice Hall, New Jersey 

• Harvard Business School (2004): Harvard Business Essentials – Creat-
ing Teams with and Edge, Harvard Business School Press, Boston 

• Messick, D., Kramer, M., Roderick, M. (2005): The Psychology of Lead-
ership – New Perspectives and Research, Lawrence Erlbaum Associ-
ates, New Jersey 

• Nickols, F. (2006): Change Management: A Primer. Available at: 
http://www.nickols.us/change.pdf 

• Richard, T.; Clarck, M. (2006): Dilemmas of Leadership. Routledge, 
New York 

• Robbins, S.P. (2005): Essentials of Organizational Behaviour, 8th edi-
tion. Pearson Prentice Hall, New Jersey 

• Seliger, R. and Tolchinsky, P.D. in Schloemer, S. and Tomaschek, N. 
(2010): Leading in Complexity, New Ways of Management; Carl-Auer, 
Heidelberg 
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A-WM18 Chinese Intensive I (Chinesisch Intensiv I) 

Semester 1 and 2 
Duration of module 2 semesters 
Type of module  Elective 
Courses included in the 
module  

Chinese Intensive Ia (semester 1) 
Chinese Intensive Ia (semester 2) 

How frequently is the 
module offered 

Annually 

Admission require-
ments  

None - Written test at the beginning of the student’s studies to determine ini-
tial level. 

Transferability of the 
module to  other pro-
grammes 

As each level offered is based on the levels of the HSK (Hànyǔ Shuǐpíng Kǎoshì/
汉语水平考试/Chinese Proficiency Test), these modules are transferable to any 
program following this framework.  

Responsible professor/ 
Module coordinator 

Prof. Dr. Niamh O`Mahony  
Building 17, Room 008, Tel.: 07121 271 3028 
niamh.omahony@reutlingen-university.de 

Total number of ECTS 6 
 

A-WM18.1 Course Chinese Intensive Ia (Chinesisch Intensiv Ia) 

Lecturers name Ms. Chantal Köngeter & seasonal lecturers  
Teaching language Mandarin 
Credits (ECTS) 3 
Semester 1 
Total work load 90 h (30 h contact, 60 h self-study) 
Contact hours per 
week 

2 SWS 

Examination/ Type of 
assessment 

Continuous assessment (100%): oral presentations and written assignments  

Weighting of Grade 
within overall pro-
gramme 

3/220  

Learning outcomes  
 

After the successful completion of the module the students should have devel-
oped the following competences: 

• Professional competences: The students will build up solid language 
skills through a systematic introduction of grammar patterns, phonet-
ics, the characters and vocabulary. They will improve their oral and 
written skills in everyday life, academic and business situations. By 
gaining insights into specific branches and companies, they can ac-
quire intercultural insights into the Chinese business environment. 

• Methodological competences: The module introduces learning meth-
odologies for the Chinese language. They will learn how to handle texts 
or situations, in which not all of the language is understood (e.g. due to 
unknown vocabulary). Both individual and group presentation skills will 
be enhanced. The students will learn how to analyze the cultural as-
pect of business settings in China and how to react accordingly. 
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• Social competences: The students will improve their oral and written 
communication skills linguistically, socially and interculturally due to 
the structure of the course which includes working in teams and role 
plays. By introducing different, non-European perspectives to their 
mindset, students will increase their awareness of differentiating cul-
tural dimensions. 

• Personal competences: The students will be equipped to function in a 
Chinese business setting and day-to-day life. They will have a good ba-
sis in Chinese to build further fluency in the future. 

 
Course specific contri-
butions to AoL learning 
objectives 

LG1:Class lectures are held entirely in the foreign language, taught in small 
groups and are highly interactive. The focus here is acquiring basic business 
vocab in and developing business writing skills. 

Contents/ Indicative 
syllabus 

Chinese for beginners: Introduction to the Chinese language, including phonet-
ics, the transcription system „Pinyin“, the writing of characters and develop-
ment of basic grammar structures and vocabulary. Introduction to Business 
Chinese.  
Intermediate Chinese: Focus on the system of writing Chinese characters, 
basic business vocabulary, reading strategies and writing skills including sum-
mary writing, oral presentations.  
Intercultural Competence: The students will be prepared for living, working 
and studying in China by insights into the national culture, current social situa-
tion and history of China. They will receive a solid introduction to Chinese busi-
ness culture. Basic cultural differences between Chinese and Germans will be 
identified. 

Teaching and learning 
methodology 

Classes are highly interactive and include e.g. role play, group work, presenta-
tions, listening comprehensions, essays, discussions. 

Miscellaneous None 
Indicative reading list • Hua, Y. (ed.) (2013): The Stories of the Chinese, 3rd Edition, Beijing 

Language and Culture University Press, Beijing 
• Li, S. (ed.) (2012): New Silk Road Business Chinese Series, 2nd Edi-

tion, Peking University Press, Beijing 
• Yuan, F. (ed.) (2013): Business Chinese for Success. Real Cases from 

Real Companies, 6th Edition, Peking University Press, Beijing 
Additional reading will be recommended in class. 

 

A-WM18.2 Course Chinese Intensive Ib (Chinesisch Intensiv Ib) 

Lecturers name Ms. Chantal Köngeter & seasonal lecturers 
Teaching language Mandarin  
Credits (ECTS) 3 
Semester 2 
Total work load 90 h (30 h contact, 60 h self-study) 
Contact hours per 
week 

2 SWS 

Examination/ Type of 
assessment 

Continuous assessment (100%): oral presentations and written assignments 

Weighting of Grade 
within overall pro-
gramme 

3/220  
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Learning outcomes  
 

After the successful completion of the module the students should have devel-
oped the following competences: 

• Professional competences: The students will build up solid language 
skills through a systematic introduction of grammar patterns, phonet-
ics, the characters and vocabulary. They will improve their oral and 
written skills in everyday life, academic and business situations. By 
gaining insights into specific branches and companies, they can ac-
quire intercultural insights into the Chinese business environment. 

• Methodological competences: The module introduces learning meth-
odologies for the Chinese language. They will learn how to handle texts 
or situations, in which not all of the language is understood (e.g. due to 
unknown vocabulary). Both individual and group presentation skills will 
be enhanced. The students will learn how to analyze the cultural as-
pect of business settings in China and how to react accordingly. 

• Social competences: The students will improve their oral and written 
communication skills linguistically, socially and interculturally due to 
the structure of the course which includes working in teams and role 
plays. By introducing different, non-European perspectives to their 
mindset, students will increase their awareness of differentiating cul-
tural dimensions. 

• Personal competences: The students will be equipped to function in a 
Chinese business setting and day-to-day life. They will have a good ba-
sis in Chinese to build further fluency in the future. 

Course specific contri-
butions to AoL learning 
objectives 

LG1: Class lectures are held entirely in the foreign language, taught in small 
groups and are highly interactive. Students build on and expand their business 
vocabulary, increase their ability to be able to read and understand business 
texts, develop their oral abilities and improve their writing skills + soft skills in 
the target language. // LG2: Students are introduced to cultural differences 
between the German mindset and that of the target country. 

Contents/ Indicative 
syllabus 

Chinese for beginners: Acquisition of a solid vocabulary for daily life at the uni-
versity and basic business situations, focus on colloquial expression and lis-
tening strategies. Introduction of more characters and more advanced gram-
mar structures. 
Intermediate Chinese: Communication exercises in more complex situations 
including university and business settings, improving reading and writing skills 
for daily and business activities and introduction to formal/academic writing. 
Intercultural Competence: The students will be prepared for living, working 
and studying in China by insights into the national culture, current social situa-
tion and history of China. They will receive a solid introduction to Chinese busi-
ness culture. Basic cultural differences between Chinese and Germans will be 
identified.  

Teaching and learning 
methodology 

Classes are highly interactive and include e.g. role play, group work, presenta-
tions, listening comprehensions, essays, discussions. 

Miscellaneous None 
Indicative reading list • Hua, Y. (ed.) (2013): The Stories of the Chinese, 3rd Edition, Beijing 

Language and Culture University Press, Beijing 
• Li, S. (ed.) (2012): New Silk Road Business Chinese Series, 2nd Edi-

tion, Peking University Press, Beijing 
• Yuan, F. (ed.) (2013): Business Chinese for Success. Real Cases from 

Real Companies, 6th Edition, Peking University Press, Beijing 
 
Additional reading will be recommended in class. 
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A-WM19 Chinese Intensive II (Chinesisch Intensiv II) 

Semester 4 
Duration of module 1 semester 
Type of module  Elective 
Courses included in the 
module  

The module is offered ESB-wide. Please refer for more details to the ESB lan-
guage module book. 

How frequently is the 
module offered 

Annually 

Admission require-
ments  

Successful completion of all core modules in the first year of study and the 
core module Mandatory Internship I except the Colloquium on Mandatory In-
ternship I. 

Transferability of the 
module to  other pro-
grammes 

As each level offered is based on the levels of the HSK (Hànyǔ Shuǐpíng Kǎoshì/
汉语水平考试/Chinese Proficiency Test), these modules are transferable to any 
program following this framework. 

Responsible professor/ 
Module coordinator 

Prof. Dr. Niamh O’Mahony  
Building 17, Room 008, Tel.: 07121 271 3028 
niamh.omahony@reutlingen-university.de 

Lecturers name  
(contact details please 
see ESB-website) 

Ms. Chantal Köngeter & seasonal lecturers  
 

Teaching language Mandarin 
Credits (ECTS) 4 
Total work load  120 h (60 h contact, 60 h self-study) 
Contact hours per 
week 

4 SWS 

Examination/ Type of 
assessment 

Continuous assessment (100%): oral presentations and written assignments 

Weighting of Grade 
within overall pro-
gramme 

4/220  

Learning outcomes  
 

After the successful completion of the module the students should have devel-
oped the following competences: 

• Professional competences: The students will build up solid language 
skills through a systematic introduction of grammar patterns, phonet-
ics, the characters and vocabulary. They will improve their oral and 
written skills in everyday life, academic and business situations. By 
gaining insights into specific branches and companies, they can ac-
quire intercultural insights into the Chinese business environment. 

• Methodological competences: The module introduces learning meth-
odologies for the Chinese language. They will learn how to handle texts 
or situations, in which not all of the language is understood (e.g. due to 
unknown vocabulary). Both individual and group presentation skills will 
be enhanced. The students will learn how to analyze the cultural as-
pect of business settings in China and how to react accordingly. 

• Social competences: The students will improve their oral and written 
communication skills linguistically, socially and interculturally due to 
the structure of the course, which includes working in teams and role 
plays. By introducing different, non-European perspectives to their 
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mindset, students will increase their awareness of differentiating cul-
tural dimensions. 

• Personal competences: The students will be equipped to function in a 
Chinese business setting and day-to-day life. They will have a good ba-
sis in Chinese to build further fluency in the future. 

Course specific contri-
butions to AoL learning 
objectives 

LG1: Class lectures are held entirely in the foreign language, taught in small 
groups and are highly interactive. Students build on and expand their business 
vocabulary, increase their ability to be able to read and understand business 
texts, develop their oral abilities and improve their writing skills + soft skills in 
the target language. // LG2: Ongoing discussion and analysis in class with the 
students of cultural differences and their impact on the day-to-day interaction 
with the foreign culture. 

Contents/ Indicative 
syllabus 

Chinese for beginners: Stronger focus on written language, ability to write, 
read and discuss texts in Chinese. Expansion of basic business terminology 
and expressions. Introduction to formal language.  
Intermediate Chinese: Focus on understanding newspaper articles and written 
Chinese terms and expressions. Production of own summaries, texts and oral 
presentations in a business context. 
Intercultural Competence: The students will be prepared for living, working 
and studying in China by insights into the national culture, current social situa-
tion and history of China. They will receive a solid introduction to Chinese busi-
ness culture. Basic cultural differences between Chinese and Germans will be 
identified. 

Teaching and learning 
methodology 

Classes are highly interactive and include e.g. role play, group work, presenta-
tions, listening comprehensions, essays, discussions. 

Miscellaneous None 
Indicative reading list • Hua, Y. (ed.) (2013): The Stories of the Chinese, 3rd Edition, Beijing 

Language and Culture University Press, Beijing 
• Li, S. (ed.) (2012): New Silk Road Business Chinese Series, 2nd Edi-

tion, Peking University Press, Beijing 
• Yuan, F. (ed.) (2013): Business Chinese for Success. Real Cases from 

Real Companies, 6th Edition, Peking University Press, Beijing 
 
Additional reading will be recommended in class. 
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A-WM20 Explorative Business Modell Generation and Development (Exploratives 
Kreieren und Entwickeln von Geschäftsmodellen) 

Semester 4   
Duration of module 1 semester  
Type of module  Elective 
How frequently is the 
module offered 

Every semester 

Admission requirements At least in the 2nd semester of any study program at Hochschule Reutlingen.  
Transferability of the 
module to other pro-
grammes 

Transferrable to all programs at Reutlingen University 

Module coordinator Thomas Rehmet 
Tel.: 07121/ 271 1082, thomas.rehmet@reutlingen-university.de  

Lecturer Johannes Grabowski 
Teaching language German 
Credits (ECTS) 5  
Total work load  150 h (60 h contact, 90 h self-study) 
Contact hours per week 4 SWS 
Examination/ Type of 
assessment 

Individual online participation (30%), group presentation (40%), written group 
paper (30%) 

Weighting of Grade 
within overall pro-
gramme 

5/220 

Learning outcomes  
 

The participants should develop competencies in the following fields 
• Professional competences: ability to develop an idea into a successful 

business model and systematically monitor it by using smart metrics 
• Methodological competences: Interview technologies, Business Modell 

Canvas, Value Proposition Canvas, Smart Metrics, Lean Startup 
• Social competences: refine their oral and written communication skills; 

give and receive feedback by fellow students in a structured manner; 
group work in international teams 

• Personal competences: ability to work under time pressure, creativity, 
initiative 

Course specific contri-
butions to AoL learning 
objectives 

LG3: students gather data from interviews and reflect on their communication, 
students organise in teams and reflect and agree on team rules, students find 
compromises on course of action // LG4: Students need to organise a short 
time frame, Students need to solve new and complex competitive solutions, 
Students need to go out of the building for data creation 

Contents/ Indicative syl-
labus 

The module covers: 
• Understanding the dynamics of business model development 
• Identifying business models 
• Developing an own business model 
• Understanding basic tools and methods: Business Model Canvas, Lean 

Start-up & Value Proposition Canvas 
• Being able to systematically track progress via smart Metrics 
• Competitor analysis 
• Pitch training and Storytelling 
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Teaching and learning 
methology 

Lectures, case studies, coaching, group project, online platform 

Miscellaneous None 
Indicative reading list • Constable, G. and Rimalovski, F. (2014): Talking to humans 

• Croll, A. & Yoskovitz, B. (2013): Lean Analytics 
• Dorf, B. & Blank, S. (2012): The Start-up Owners Manual  
• Osterwald, A. and Pigneur, Y. (2011): Business Model Generation 
• Ries, E. (2011): Lean Startup 

 
Lecture script provided online 
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A-WM22 Rhetoric and moderation techniques (Rhetorik und Moderationstechniken) 

Semester 4   
Duration of module 1 semester  
Type of module  Elective 
How frequently is the 
module offered 

Annually 

Admission requirements Successful completion of all core modules in the first year of study and the 
core module Mandatory Internship I except the Colloquium on Mandatory In-
ternship I. 

Transferability of the 
module to other pro-
grammes 

None 

Responsible professor/ 
Module coordinator 

Prof. Dr. Ditmar Hilpert 
Building 2, room 312, Tel.: 07121-217 3007 
ditmar.hilpert@reutlingen-university.de  

Teaching language German 
Credits (ECTS) 5  
Total work load  150 h (60 h contact, 90 h self-study) 
Contact hours per week 4 SWS (blocked) 
Examination/ Type of 
assessment 

Small projects and presentations (50%) and final presentation (50%) 

Weighting of Grade 
within overall pro-
gramme 

5/220 

Learning outcomes  
 

The participants should develop competencies in the following fields 
• Professional competences: investigate the nature and practice of dis-

course, develop heuristics, identify various sets arguments, analyze 
specific rhetorical situations and justify rhetorical decision, being able 
to use various techniques of finding/developing/structuring ideas, 
leading/heading meetings, speaking in public  

• Methodological competences: develop problem structuring capabilities 
in various situations such as free speech, presentations and group 
moderation 

• Social competences: identify rhetorical situations, applying a wide 
range of effective and appropriate responses 

• Personal competences: knowing to use the power of the personal 
voice and body language in multiple situations, understanding that the 
use of different moderation technique is essential in bringing  people 
together for success 

Course specific contri-
butions to AoL learning 
objectives 

LG2 : investigate the nature and practice of discourse, develop heuristics, iden-
tify various sets arguments, analyze specific rhetorical situations and justify rhe-
torical decision, being able to use various techniques of finding/developing/ 
structuring ideas, leading/heading meetings, speaking in public; : identify rhe-
torical situations, applying a wide range of effective and appropriate responses, 
use all these skills in an international environment/context  

Contents/ Indicative syl-
labus 

Rhetoric is an ancient humanistic discipline, which is today and tomorrow as 
important as it was in the past – find an overview of rhetoric and moderations 
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techniques from the old tradition of classic greek/roman teachers (Aristotle, Cic-
ero ...) to the modern approaches (reading people, meta-plan ...) 

Teaching and learning 
methology 

Lectures, individual presentations (training the voice, body language etc), 
group discussions using different moderations techniques, individual and 
group feedback/video feedback   

Indicative reading list Recommended reading: 

• Bruno, T.et al. (2014): Körpersprache und Rhetorik, 2nd edition, Haufe, 
Freiburg 

• Freimuth, J. (2012): Moderation, Hogrefe, Göttingen, Oxford 

Additional reading: 

• Molcho, S. (2013): Körpersprache, 26th edition, Goldmann, München 
• Navarro, J. (2010): Menschen lesen: Ein FBI-Agent erklärt, wie man 

Körpersprache entschlüsselt, MVG-Verlag, München 
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A-WM23 Procurement Management (Beschaffungsmanagement) 

Semester 4   
Duration of module 1 semester  
Type of module  Elective 
How frequently is the 
module offered 

Annually 

Admission requirements Successful completion of all core modules in the first year of study and the 
core module Mandatory Internship I except the Colloquium on Mandatory In-
ternship I. 

Transferability of the 
module to other pro-
grammes 

None 

Responsible professor/ 
Module coordinator 

Prof. Dr. Rainer Kämpf 
Building 5, room 207, Tel.: 07121-217 3004 
rainer.kaempf@reutlingen-university.de  

Teaching language German 
Credits (ECTS) 5  
Total work load  150 h (60 h contact, 90 h self-study) 
Contact hours per week 4 SWS 
Examination/ Type of 
assessment 

2 teamwork studies (2-3 students) of given cases or topics, presentation and 
text counting 50% each.  

Weighting of Grade 
within overall pro-
gramme 

5/220 

Learning outcomes  
 

The participants should develop competencies in the following fields 
• Professional competences: Understanding of the strategical and oper-

ational elements of procurement processes (concerning acquisition, 
sourcing strategies, supplier relationship management) including nec-
essary information technology, ethical aspects and trends (Procure-
ment 4.0) 

• Methodological competences: Transfer and apply theoretical 
knowledge to practical experience; Working with case studies (demand 
management, optimization of procurement structures and processes) 

• Social competences: Improving oral and written communication skills 
as well as ability to work in teams under time pressure; Presentation 
skills  

• Personal competences: Ability to apply learned methods in practical-
based case studies, working in international student teams 

Course specific contri-
butions to AoL learning 
objectives 

LG4: Transfer and application of interdisciplinary and module-specific concepts 
and methods using cases which includes a graded team case study and a 
graded team presentation 

Contents/ Indicative syl-
labus 

Lectures of theoretical background, principles and methods of procurement in-
cluding acquisition, sourcing strategies, supplier relationship management, 
controlling, planning tools, information technology and processes, web-based 
procurement, Procurement 4.0. Different case studies, students have in teams, 
to deepen their knowledge and capability to apply 

Teaching and learning 
methology 

Lectures and case studies. 
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Miscellaneous  Guest lectures  
Indicative reading list  • Arnold, U.; Kasulke, G. (2007): Praxishandbuch innovative Beschaffung: 

Wegweiser für den strategischen und operativen Einkauf, Wiley-VCH-
Verlag. 

• Kummer, S., Grün, O., Jammernegg, W. (2013): Grundzüge der Beschaf-
fung, Produktion und Logistik, Pearson, München.  

Case studies and specific handout given by the lecturer. Further reading will 
be recommended in class.  
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